DANH SACH CONG TRINH NGHIEN CUU KHOA HQC SINH VIEN PAT GIAI THUONG "NHA NGHIEN CUUTRE UEH'" NAM 2025
(Kém theo Quyét dinh s6 1212/QP-DHKT-NCPTGKTC ngdy 22 thang 4 nam 2025 ciia Gidm déc Pai hoc Kinh té Thanh phé Ho Chi Minh)

STT | Giai Tén dé tai GVHD Ho va tén Khéa Khoa/Vién MSSV
. . R . 5 a o A elx . Dang Thi Thuy Duo 47 Khoa K€ tod 31211022879
Cac nhan t6 tdc dong dén hiéu qua hoat dong clia doanh nghiép thong qua hé thong ké toan o A.';mg. I u\L ng o4 E oa}n
1 A . . ) n A Lé Hoang Oanh Lé Thi Minh Hién 47 Khoa Ké toan 31211026930
quan tri: bang chirng thuc nghiém tai Viét Nam. = T
Nguyén Anh Thv 47 Khoa K€ todn 31211021984
Phan Hoang Chiéu Anh 48 Khoa Ngan hang 31221021731
INTERNATIONALIZATION AND GEOPOLITICAL RISK: IMPACTS ON BANK PROFITABILITY AND ) T6 Thuy Thuc Nehi _ 48 _|Khoa Ngan hang 31221020747
2 A RISK Pham Khanh Duy  |Nguyén Song Minh Nguyét 48 |Khoa Ngan hang 31221022759
Trinh Bdo Tam 48 Khoa Ngan hang 31221022343
Nguyén Huynh B3o Tram 48 Khoa Ngan hang 31221022217
) N - N x . N - N o . N &n Hoang Phd 48 Kh an tri 31221023675
GIAM HANH VI TIEU DUNG NGAU HU'NG TREN NEN TANG LIVESTREAM: NGHIEN CUYU TAI . guyen Hoang Fhdc 0a Quan tri
3 A TP. 4B CHI MINH Nguyén Quang Anh |Luong Bich An 48 Khoa Quan trj 31221020204
) Tran Diém Quynh 48 |Khoa K& toan 31221023596
Nguyén Duy Hai 4 Khoa Kinh h quéc té - Marketi 1221022
President Ho Chi Minh’s diplomatic strategy “Firm in objectives, flexible in strategies and o a guysn |:|y a: - 8 o4 !n doan q“‘jc tf ar et!ng 3 022839
4 A ., . Pham Thi Kién Nguyén Dang Cam Tu 48 Khoa Kinh doanh qudc té - Marketing 31221026619
tactics” and sustainable development — — —
Ngo Tran Kim Thoa 47 Vién Pao tao quoc té 31211023579
Dao Viét Hoang Giang 48  |Khoa Toan - Théng ké 31221022743
5 A Impact Of Economic Policy Uncertainty On Dividend Payout Of Vietnamese Listed Firms: BUi Thi L& Th Truong Van Nién 48 Khoa Toan - Théng ké 31221023097
Does Stock Liquidity Matter? s Y Dao Bli Hurong Thuy 47  |Khoa Cong nghé thong tin kinh doanh 31211027675
Ding Ngoc Ai Chau 48 |Khoa Toan - Thong ké 31221026844
Neuvan Thi Han VO Van Trung 47 Khoa Tai chinh 31211024551
6 A |ESG Factors and Foreign Direct Investment inflows: Evidence from ASEAN countries guy Nhén’.l & H® Pham Kim Ngén 48 Khoa Tai chinh 31221025912
Trinh Quéc Anh 48  [Khoa Tai chinh 31221023136
Lé Thj Thu Hoa 48 Khoa Céng nghé théng tin kinh doanh 31221026582
Pham Tran Van Kh 4 Kh 6 hé thong tin kinh h 1221026882
Motivation and Barriers to Green Technology Adoption Intentions: A Perspective from Ho x N . — am. ran an Fhuong 8 od Corlmg ne ?,t or:g tin kinh doan 3 02688
7 A o ) Nguyén Thao Nguyén |Lé Thj Kim Trang 48 Khoa Toan - Thong ké 31221023462
Chi Minh City Young Consumers = — P P —
Bdng Thi Minh Ngoc 48 Khoa Céng nghé théng tin kinh doanh 31221022255
D6 Thu Huong 48  |Khoa Tai chinh 31221027073
Hoang Lan Anh 49  |Khoa K& toan 31231025466
Phan tich cac nhan t6 anh hwéng dén y dinh s dung thung G rac hitu co tai nha trong béi T Gia Cuong 49  [Khoa Ké& toan 31231020319
8 A [canh bién d6i khi hau dén tir dau chan carbon cla rac thai thyc phdm trén dia ban thanh Tran Ha Quyén V6 Cong Anh Tuan 49  |Khoa Ké& toan 31231025761
phd H8 Chi Minh Tran Lién Phuong Tric 49  |Khoa K& toan 31231021727
L& Phan Khanh Vy 49  |Khoa K& toan 31231022404
9 A MoGi quan hé gju’a i’-\nh I'Tu'd\ng clia d.oanh7ng'h|e'p va ?u’ dung cac cong nghé ho tro kiém toan Pham Tra Lam Pham Quang Huy 47 Khoa K& todn 31211022762
(CAATSs): Nghién ctru vai tro trung gian ctia Y dinh sir dung CAATs
Hb Ph Kim Nga 48 Khoa Tai chinh 31221025912
ESG Factors and Firm Performance: The Case of Countries Engaged in the Paris Agreement N , ? amﬂ Im Tgan od a| < |,n
10 A X Phung Blrc Nam Trinh Quéc Anh 48 Khoa Tai chinh 31221023136
on Climate Change — —
VO Vdn Trung 47 Khoa Tai chinh 31211024551
Dwong Minh Phuéc 49  [Khoa Kinh doanh quéc té - Marketing 31231023484
Lé Thuyy Bao Khanh 49 Khoa Kinh d h quéc té - Marketi 31231023742
The influence of perceived CSR on purchasing behavior: A study of Gen Z consumers in the . i . e\A UY ac3 arl o2 !n oan q“fc i arxe !ng
11 A L . Lo R Pinh Tién Minh Tran Ha Thao Nhién 49 Khoa Kinh doanh qudc té - Marketing 31231024759
cosmetics industry in Ho Chi Minh city. — — - ~ = -
Phan Thién Qué Anh 49 Khoa Kinh doanh qudc té - Marketing 31231020372
Tran Nhu Quynh 49  [Khoa Kinh doanh quéc té - Marketing 31231024093
Ph Huynh Bdo Tra 48 Khoa Tai chinh 31221021321
DO GREEN INNOVATIONS, RENEWABLE ENERGY AND GOVERNMENT FINANCIAL am Tuynh 230 Tram 0a alchn
Nguyén Lé Anh Thu 48 Khoa Tai chinh 31221021969
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OECD Du‘o'nNg Mai Khanh Linh 48 Khoa Tai chinh 31221021277

Nguyén Lé Phuong Thao 48 Khoa Tai chinh 31221021049

13 INVESTIGATING THE IMPACT OF GREEN FINANCE ON SUSTAINABLE INDUSTRIALIZATION IN Tt Thi Kim Thoa Trang~Lé Minh I-!éu 47 Khoa Tai chinh 31211023276
OECD COUNTRIES: EXPLORING THE MODERATING ROLE OF GREEN INNOVATION ) Nguyén Trong Bang 47 Khoa Tai chinh 31211025826

. o LA e an 5 iy ; oaa o s Caia s " Lé Vii Uyén Phuong 49 Khoa Céng nghé théng tin kinh doanh 31231025809

10| s ke gl o O STSSET SIS | g g i i MY
j o V6 Huynh Yén Nhi 49  [Khoa Kinh doanh quéc té - Marketing 31231022772

is NGHIEN CU'U ~TAc PONG CEJA GIA TRI CAM NHAN XANH VA T}SACH NHIEMAXA HOI co/i | Nguyén vit Bing Nguy§n Thi Bich Tram 48  [Khoa Quan trj 31221025481
DOANH NGHIEP TRONG VIEC TAO DUNG GIA TRI THUONG HIEU XANH THONG QUA YEU TO Nguyén Hoang Minh Anh 48 Khoa Quan trj 31221023951

Nguyén Hoang Khanh Vy 48 Khoa K& toan 31221020607

FACTORS AFFECTING THE INTENTION TO APPLY TECHNOLOGY IN ACCOUNTING AT SMALL x . Tr:én Manh Diing a8 Khoa K todn 31221023283

16 AND MEDIUM ENTERPRISES IN HO CHI MINH CITY Nguyén Quéc Trung |Tran I:Iuynh Phuong Nghi 48 |Khoa Ké& toan 31221021935
Nguyén Thi Khanh Linh 48 Khoa K& toan 31221026789

Tran Ngoc Thu 48  |Khoa K& toan 31221022952

Nguyén Huynh Yén Nhi 48  [Khoa Luat 31221024156

17 M\CA) H‘I]NH THCA)N’G DONG "HEJB AND SPOKE" TRONG PHAP LUAT CANH TRANH EU - MOT SO Mai Nguyén Diing Déng‘ L& Uyén Nhi 48  |Khoa Luat 31221025754
HAM Y CHINH SACH CHO VIET NAM Lé Tran Nhu Thuat 48 Khoa Luat 31221026135

Nguyén Ngoc Nhu Y 48  [Khoa Luat 31221026562

Lé Mai Quynh 48 Khoa Tai chinh 31221021604

. . . . Hoang Yén Nhi 48 Khoa Tai chinh 31221021209

18 :E:g;;o:;w;:lt:;; zsicdlzlr;::?nic;\i/:rnance (ESG) Performance and Foreign Direct Investment L& Thi Phuong Vy Ta‘ B30 Han 28 Khoa Tai chinh 31221020102
Tran Minh Hanh 48 Khoa Tai chinh 31221020020

D6 Nhat Linh 48 |Khoa Tai chinh 31221021567

Nguyén Lan Anh 49  [Vién Dao tao quéc té 31231020568

Tran V3 Bao Ngoc 49  |Vién Pao tao qudc té 31231020617

19 CAC YEU TO ANH HUONG DEN SU THAM GIA TAY CHAY CUA NHO'NG NGU'OI TRE VIET NAM L& Anh Blrc Nguy&n L& Thao Nhi 49  |vién Dao tao quéc té 31231024310
Poan Phuong Anh 49 |Vién Pao tao qudc té 31231023021

Nguyén Minh Thy 49  |Vién Dao tao qubc t& 31231020332

Lam Quéc Vinh 49  [Khoa Kinh doanh quéc té& - Marketing 31231024926

Exploring the impact of corporate social responsibility (CSR) initiatives on consumer loyalty Pong Tiéu Van 49  [Khoa Kinh doanh quéc té& - Marketing 31231024184

20 in the FMCG sector (based on the SOBC framework): The role of brand passion and brand Pham Ngoc Thién Quynh 49 Khoa Kinh doanh quéc té& - Marketing 31231025771
advocacy Nguyé&n Minh Thi 49  [Khoa Kinh doanh quéc té& - Marketing 31231023620

Nguyén Diém Quynh 49  |Khoa Kinh doanh quéc té& - Marketing 31231022696

Trinh Xuan Anh Vii 48 Khoa Tai chinh 31221020249

21 CAN GREEN FINANCE AND NATURAL RESOURCES UNLOCK ECONOMIC RESILIENCE : A FOCUS Nguyén Thi Hong HO6 Nhat Tra 48 Khoa Tai chinh 31221026708
ON ASEAN'S ECONOMY Nham Lwong Tran Thanh Thao 48 Khoa Tai chinh 31221026130

Nguyén Thj Van Khanh 49 Khoa K€ toan 31231020910

Trinh Ngoc Cac 48 Khoa Céng nghé thong tin kinh doanh 31221020331

22 Rerouting Airline Passengers of Canceled Flights with Genetic Algorithms Ding Ng?c Hoang DéThi vaKhént] - 48 Khoa Cc:mg nghezz thc:mg tin kinh doanh 31221024404
Thanh Tran Nguyén Thao Nguyén 48 Khoa Céng nghé thong tin kinh doanh 31221023350

Nguyén Van Phi Yén 48 Khoa Céng nghé thong tin kinh doanh 31221021785

Lé Phwdc Toan 48  |Khoa Tai chinh 31221022128

23 IMPACT OF CARBON EMISSIONS ON DEFAULT RISK IN EAST ASIA: THE MODERATING ROLE Pham Quynh Phuong Anh 48 Khoa Tai chinh 31221024480
OF ESG PERFORMANCE AND GREEN INITIATIVES Doan Thi Ngoc My 48 Khoa Tai chinh 31221024022

Nguyén Thj Hong Nhung 48 Khoa Tai chinh 31221025695

Dwong Hoang An 49  |Khoa Kinh doanh quéc té - Marketing 31231022225

Nguyén Thién Nhan 49  |Khoa Kinh doanh quéc té - Marketing 31231023192
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24 ) L . R N Pinh Tién Minh Nguyén Khanh Toan 49 Khoa Kinh doanh quéc té - Marketing 31231024227
through co-creation, digital clienteling and transformation in Vietnam —— - ~——— -
Bui Thanh bat 49 Khoa Kinh doanh qudc té - Marketing 31231021606
Pham Ngoc Thanh Binh 49  [Khoa Kinh doanh quéc té - Marketing 31231024768
Study About The Impact of Blockchain Technology Application in Traceability on Gen Z's Ca:) La.nMPhu'cz'ng 48 [Khoa K!nh doanh qu?,c ti - Market!ng 31221023363
25 Intention to Purchase Green Food in Ho Chi Minh City: The Moderating Role of Brand Hoang Clru Long Trfn Hu.au Nean — 48 [Khoa K!nh doanh qugc t?f Market!ng 31221020745
Familiarity Tran Thi Thanh Van 48 Khoa K!nh doanh qqu tti - Market!ng 31221024519
Truong Thi Chau Anh 48 Khoa Kinh doanh qudc té - Marketing 31221025151
Huynh Danh Thai 49 Khoa Tai chinh - Ngan hang 31231027006
Nguyén Khanh Ha 49 Khoa Tai chinh 31231026986
26 HEIGHTENED GEOPOLITICAL RISK: DO FIRMS SHIFT FOCUS TO ESG? EVIDENCE FROM ASIA H6 Thu Hoai V0 Thi Ngoc Nguyén 49 Khoa Tai chinh 31231026783
Nguyén Thanh Phuong 49 Khoa Tai chinh 31231023771
DPoan Diém Thuy Dan 49 Khoa Tai chinh 31231021338
THE IMPACT OF THE GLOBAL MINIMUM TAX ON ATTRACTING FOREIGN DIRECT . _ |Neuyen Thi Thu Trang 49 |Khoa Tai chinh cong 31231026940
27 INVESTMENT IN VIETNAM Nguyén Kim Quyén |To Ng~uyen Ngoc Han 49 Khoa Tai chinh cong 31231020732
Nguyén Pham Hbng Tam 49  |Khoa Kinh doanh quéc té& - Marketing 31231026938
Nguyén Duong Oanh 49  |Khoa K& todn 31231023769
" FACTORS AFFECTING AUDIT ASSISTANT'S INTENTION TO RETIRE: EMPIRICAL STUDY IN Nguyén Thi Phuong g;c;”TguTs:]zﬂgn'z”yen :2 E:z: EZ:Z:: gigigii:;
SINGLE AUDIT FIRMS ESTABLISH IN HO CHI MINH CITY Hong — ~ —
Lé Dat Thang 49 Khoa K€ toan 31231024068
Nguyén Thanh Trung 49 Khoa Tai chinh 31231025145
Nguyén Bao Tram 49  |Khoa Kinh doanh quéc té& - Marketing 31231026445
29 BRIDGING ONLINE AND OFFLINE EXPERIENCES: THE ROLE OF EXPERIENTIAL MARKETING IN L& Thi Hang Minh Nguy%n Cong Minh 49 Khoa Kinh doanh quéc té - Marketing 31231026992
MARKET TOURISM ’ Nguyén Hiru Minh Duy 49  |Khoa Kinh doanh quéc té& - Marketing 31231022199
V3 Phudec Khdi Nguyén 49  |Khoa Kinh doanh quéc té& - Marketing 31231026433
Tran Thién Ngan 48  |Khoa Quan tri 31221020571
The Hidden Architecture of Workplace Well-Being: How Psychosocial Safety Climate Shapes . , ijh Neoc Anh’Mmh - 48 Khoa Qu?n tr! 31221020352
30 . Lé Thanh Truc Huynh Chung Bao Nghi 48 |Khoa Quan trj 31221020879
Employee Mental Health in Modern Workplace - —
Poan Ngoc Anh Thu 48 Khoa Quan trj 31221023390
Nguyén Quynh Thy 48  |Khoa Tai chinh 31221023400
Nguyén Ngoc Thién 49 Khoa Céng nghé théng tin kinh doanh 31231021200
31 APPLICATION, COMPARISON AND PERFORMANCE OPTIMIZATION OF LSTM, RNN, AND GRU Nguyén Quéc Hing BUi Pham Ha An 49 Khoa Quan tri 31231025432
IN STOCK PRICE PREDICTION Pham Ngoc Uyén Nhi 49 Khoa K& todn 31231024698
Nguyén Phuong Anh 49  |Vién D8i md&i sdng tao 31231021095
Nguyén Vo Kidu My 48  |Khoa Ngan hang 31221021283
32 LITERATURE REVIEW ON TRENDS AND PROSPECTS OF GREEN ACCOUNTING DEVELOPMENT Nguyén Thi Phudc TUr Minh Ky 48 Khoa K& toan 31221020280
IN THE PERIOD 2000 - 2004: GLOBAL PERSPECTIVE ’ Tran Thj Thanh Tric 48 Khoa K€ todn 31221021323
Huynh Gia bé 48 Khoa K€ todn 31221020540
33 APPLICATION OF CLASSIFICATION METHODS IN LOAN APPROVAL IN BANKING Nguyen Thanh Tric 48 |Khoa Tai chinh 31221021836
Kiéu Chinh 48  |Khoa Tai chinh 31221023958
34 Applying machine learning approaches to determine loan default events: A comparison with Nguy&n Manh Tusn Pham Poan Xuan Duyén 48 Khoa Tai chinh 31221021921
basel committee recommendations. i Ha Thi M§ Quyén 48 Khoa Tai chinh 31221026607
Pinh Tan Léc 48 Vién D6i mdi sang tao 31221020226
Addressing Data Imbalance in Insurance Fraud Prediction Using Sampling Techniques and x .. Le‘ADI Kh.an'h - a7 KhAoa KTh t’e. " 31211022918
35 Robust Losses Do Nhu Tai Tran Thl Kim Chi 48 Vién Boi mai sang tao 31221026465
Nguyén Thi Thanh Huong 48  |Vién DP8i méi sang tao 31221025560
Hoang Quynh Anh 48  |Vién DP8i méi sang tao 31221020536
TAI CHINH XANH VA VAI TRO TRONG GIAM THIEU SUY THOAI MOI TRUONG VA NGHEO DOI LE HONG HANH 48 |Khoa Tai chinh 31221024368
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NANG LUQNG: PHAN TiCH TU GOC DO TOAN CAU Vii Minh Chién 47  |Khoa Tai chinh 31211021615
Dang Nguyén Anh Nguyén 49  [Khoa Kinh doanh quéc té - Marketing 31231022486
. NGHIEN CI'U THUC NGHIEM VE CAC GIA TRI ANH HUGNG DEN ¥ BINH VATHAI DO DU LICH | Chu Neuyén Mong 2Zu'\3é:hT';?:;nh — 22 E:Zz E::: 32::: gzzz :Z m::t:::: ;ii:igi;g;;
CUA GEN Z VA CAC THE HE TRUGC Ngoc — - - — -
Nguyén Tran Ngoc Han 49 Khoa Kinh doanh qudc té - Marketing 31231024360
Huynh Lé Anh Kim 49  [Khoa Kinh doanh quéc té - Marketing 31231024295
V6 Tran Lam Anh 48 UEH Mekong 31221570446
38 MODELING WORLD GOLD PRICE BY DEEP LEARNING METHODS L6 DuyDong  |Lan Vigt Anh 48 |UEH Mekong 31221570040
Nguyén Lé Nhu Ngoc 48 UEH Mekong 31221570490
Nguyén Hoang Thai 48 UEH Mekong 31221570491
Phung Thdo Quynh 48 [Khoa Kinh doanh quéc té - Marketing 31221025012
A Study On The Factors Influencing Sustainable Entrepreneurship Intentions Among UEH X T:u'dn.g HC‘)BI Anh Th 48 |Khoa K!nh doanh qugc ti - Market!ng 31221025993
39 Students DO Thi Hai Ninh HO6 Th~1 Quynh Nga 48 Khoa Kinh doanh qudc té - Marketing 31221026429
Nguyén Thanh Huong 48 Khoa Kinh doanh quéc té - Marketing 31221026899
D6 Thj Thao Uyén 48  |Khoa Kinh doanh quéc té& - Marketing 31221026890
MONETARY POLICY UNCERTAINTY AND CORPORATE INVESTMENT: IS THE INVESTMENT
40 BEHAVIOR OF ENERGY FIRMS MORE SENSITIVE UNDER FINANCIAL CONSTRAINTS AND Pham Quynh Phuong Anh 48 Khoa Tai chinh 31221024480
HEIGHTENED UNCERTAINTY?
e W ... 1. e 223
CHINH VA TIEU THU NANG LUQNG TAI TAO: BANG CHUNG TU CAC QUOC GIA ASEAN+6 ) i ~ -
Phan Thu Nga 48 Khoa Quan trj 31221025911
Ngbé H6 Minh Khanh 48  |Khoa Quan tri 31221570137
MGI QUAN HE GITA HOI CHUNG FOMO, KHUYEN MAI BAN HANG, PONG CO CAM XUC VA Phan Doan Phuéc Dat 48  |Khoa Quan tri 31221570143
42 HANH VI MUA HANG NGAU HUNG TRUC TUYEN CUA NGUOI TIEU DUNG TAI TP. HO CHi V& Thanh Tric Nguyén T4n Tai 48  [Khoa Quan trj 31221570093
MINH Vi Xuan Viét 48 |Khoa Quan tri 31221570127
Nguyén Duy Loc 48 |Khoa Quan trj 31221570141
Nguyén Thj Anh Minh 48  [Khoa Kinh doanh quéc té& - Marketing 31221023437
i RESHAPING DIGITAL LITERACY: HOW DOES HERDING BEHAVIOR MANIPULATE CONSUMERS' 5 Quang An cgi‘;e:h';ﬂrm:z: :: E:Z: E::: SZ::: gzgz :2 mz::z::: zgigiggﬁ
E-COMMERCE DECISION-MAKING? - — < - - -
Bui Diéu Linh 48 Khoa Kinh doanh qudc té - Marketing 31221022556
Nguyén Thj Thu Thdo 48  |Khoa Kinh doanh quéc té& - Marketing 31221026197
HOW GREEN ADVERTISING DRIVES GEN Z'S GREEN PURCHASE INTENTION IN HO CHI MINH . [VanBoan Boan Trang 48 |Khoa Quan tri 31221021369
44 CITY’S F&B SECTOR Phan Quéc Tan Nguyén Thi Mai Phuong 48 |Khoa Quan trj 31221023098
Duong Ngoc Phuong Nhi 48  |Khoa Quan tri 31221020648
Lé Tran Minh Ngan 48 |Khoa Quan tri 31221020639
45 STRESS OR SUCCESS? UNVEILING THE DUAL IMPACT OF WORKPLACE AND PERSONAL Nguyén N{t Huong Tra 48 Khoa Quan tri 31221021170
PRESSURES ON EMPLOYEE'S WELL-BEING AND PERFORMANCE IN THE BANKING INDUSTRY Nguyén Truong Thuy Hién 48 Khoa Quan tri 31221025813
Pao Ngoc Hung Khoa Quan tri 31221021462
Nguyén Pham Hoang Nhi 48 |Khoa Kinh doanh quéc té - Marketing 31221023657
CONSUMERS’ ATTITUDE AND BEHAVIORAL INTENTION TOWARD GREEN CONTENTS: ROLE Huynh Thay Vy 48 |Khoa Kinh doanh quoc té - Marketing 31221025997
46 OF GREENFLUENCER MARKETING Hoang Tién Hgng }/lnhA 48 Khoa K!nh doanh qutzc tti- Market!ng 31221025223
Truong Nguyén Bao Han 48 Khoa Kinh doanh qudc té - Marketing 31221026045
Nguyén Ngan Trang 48  |Khoa Kinh doanh quéc té - Marketing 31221024874
Trén Xu Kin 49 Khoa Tai chinh 31231026053
Pao Viét Hoang Giang 48 |Khoa Toén - Théng ké 31221022743
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47 STRATEGY FOR CLIMATE HAZARDS Tran Thj Hai Ly Nguy%n Thi Mai Phuong 48 Khoa Quan tri 31221023098
Nguyén Trwdng Son 49 Khoa Tai chinh 31231022745
Nguyén Hoang yén 49 Khoa Tai chinh 31231026258
48 ESG AND BANK’S COST OF CAPITAL: A COMPARATIVE NON-LINEAR ANALYSIS OF DEVELOPED Doan Anh Tuin Nguyén Chi Tin 48 Vién Dao tao quéc té 31221025644
AND DEVELOPING ECONOMIES Tran Anh Tuan 48 Vién Dao tao quéc té 31221020600
The State's Role in Managing investment activities under the Public - Private Partnerships in % Pham~Qu6'c Huy 48 Khoa Lugt 31221023232
49 Domestic solid waste management Mai Nguyén Diing  |Nguyén Thi Khanh Tram 48 Khoa Luat 31221025441
Phan Ngoc Han 48 Khoa Luat 31221023496
Tran Hoang Khanh Thy 49 Khoa Tai chinh 31231027338
AN INVESTIGATION INTO TOURISTS' BEHAVIOR TO USE AI-ENABLED TECHNOLOGY FOR Nguyen Quang Huy 49 |Khoa Tai chinh 31231023481
>0 ENHANCED VALUE CO-CREATION IN TOURISM: AN APPLICATION OF THE UTAUT2 MODEL. Hoang Clru Long  |Nguyén Hoang Thuc Linh 49 _|Khoa Quén tr 31231027345
Nguyén Huong Giang 49 Khoa Quan tri 31231027356
Tran Phan Thién Phuc 49 Khoa Tai chinh 31231020260
Nguyén H6 Quynh Anh 48  |Khoa Kinh doanh quéc té& - Marketing 31221020251
51 REDUCING CUSTOMER ANXIETY IN CROSS-BORDER E-COMMERCE: INVESTIGATING THE Hoang Thu Héng Tran Xuan Truc 48 Khoa Kinh doanh quéc té - Marketing 31221020063
ROLE OF SCOR MODEL FACTORS AND PERCEIVED TECHNOLOGICAL INNOVATIVENESS Truwong Hoang Thi 48 Khoa Kinh doanh quéc t& - Marketing 31221025513
Pham Phu Phudc 48  |Khoa Kinh doanh quéc té& - Marketing 31221025479
Huynh Thu Hién 48 Khoa Tai chinh 31221024829
AN IN-DEPTH ANALYSIS OF THE INFLUENCE OF CROSS-OWNERSHIP STRUCTURES ON THE Truong Thi Quynh Nhw 48 Khoa Tai chinh 31221023238
52 ELEVATION OF ENVIRONMENTAL, SOCIAL, AND GOVERNANCE (ESG) PERFORMANCE Hoang Viét Huy Nguyén Thuy Truc 47 Khoa Tai chinh 31211021522
AMONG U.S. CORPORATIONS Phan Xuan Truc 48 Khoa Tai chinh 31221021986
Nguyén Hong Nhung 49 Khoa Tai chinh 31231025679
Lé Than M§ Kiéu 46  |Khoa K& toan 31201020432
MAXIMIZING JOB OPPORTUNITIES THROUGH PERSONAL BRANDING MANAGEMENT: Nguyén Thi Hong Dinh Ngoc Ha 48 Khoa Quan tri 31221023293
53 UNVEILING THE STRATEGIC INFLUENCE OF SOCIAL MEDIA PRESENCE, SELF-PERCEIVED, AND Nhén'.l Huynh Thi My Tra 48 Khoa Ngan hang 31221021901
PERSONAL SKILL IN THE DIGITAL ERA Phan Sy Nguyén 48 Khoa K& toan 31211024175
BUi Anh Tuyét 49  [Khoa Kinh t& 31231027842
Nguyén Thij Hai Yén 48 Khoa Tai chinh 31221024145
Phan Thién Phat 48 Khoa Tai chinh 31221021147
ESG AND FINANCIAL PERFORMANCE: EXPLORING THE IMPACT ON ENVIRONMENTALLY = .
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Z's Second-Hand Clothing Choices" Nguyén Pham Ngoc Nhu 49 Khoa Kinh doanh quéc té - Marketing 31231025561
Nguyén Thj Dung 49  |Khoa Kinh doanh quéc té - Marketing 31231027578
. . R e e Tran Huyén Diém 47 |Khoa Kinh té 31211027909
301 LJ:ng d.lh_mg mo hinh trt:)ng I‘u'c vaoﬁnghmjn clru cac yéu to vi md tdc dong dén xuat khau gao Phiing Thanh Binh  |L& Anh Ta 27 Khoa Kinh t& 31211024038
clia Viét Nam sang thj trwdng chau Phi = - - — - —~
Nguyén Huynh Minh Tién 47 Khoa Kinh té 31211027934
Nguyén Thi Phwong Thao 49  [Khoa Quan tri 31231025994
THE IMPACT OF JOB BURNOUT AND ORGANIZATIONAL SUPPORT ON TURNOVER " N%uy'en Vu;o!ng T\am Nh 49 Khoa Q‘u'an f:r! 31231024905
302 Duong Ngoc Hong  [V6 Minh Hong Dao 49 Khoa Tai chinh 31231024911
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Tran Minh Nhat 48 Khoa Quan trj 31221025445
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304 SELECTION OF AUDIT FIRMS OF COMMERCIAL BANKS OPERATING IN VIETNAM Phan Kim Dung 48 _|Khoa Tai chinh 31221025453
Pham Truong An 47 Khoa Kinh té& 0776915887
Tran Thi Ngoc Khué 50 Khoa Tai chinh 31241021647
Exploring Consumer Avoidance Of Al Algorithm Recommendations On Short Video Dt\ro'ng Péng Thuy Anh 49 [Khoa Kinh doanh qu6:c t§ - Marketing 31231022949
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PAYMENT: AN EMPIRICAL STUDY ON GENERATION Z IN THE MEKONG DELTA REGION Ladm Thij Kim Yén 49 UEH Mekong 31231570117
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UNLOCKING R&D POTENTIAL WITH DIGITAL TRANSFORMATION: EVIDENCE FROM LISTED . Tran Nguyén Hong Neoc 48 [Khoa K€ todn 31221026727
490 Nguyéen Ti Nhu Gia To Yén 48 Khoa Ké toan 31221026000
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Nguyén Thij Viét Quynh 49 Khoa Quan tri 31231026510
L& Manh Khang 50 |Khoa Kinh doanh quéc té - Marketing 31241025274




Huynh Tran Dai Minh 50 |Khoa Kinh doanh quéc té - Marketing 31241027282
536 THE FACTORS LEADING TO ONLINE SCAMS AMONG VIETNAMESE YOUNG ADULTS Hoang Trong Hoang Thj Yén 50 Khoa Kinh doanh quéc té - Marketing 31241021350
Tran Hai Quynh Nguyén 50 |Khoa Kinh doanh quéc té - Marketing 31241027301
Nguyén BuUi Bao Quyén 50 |Khoa Kinh doanh quéc té& - Marketing 31241026564
Nguyén Dang Khoi 48 Khoa Tai chinh - Ngan hang 31221570465
2 N e i . (an e 5 . . Nguyén My Nghi 48 Khoa Tai chinh - Ngan hang 31221570537
537 ’jl,:’ah:i‘:': cigériuL?ET-:e-uPz:r: E;Eh\;’:htiz::ng dény dinh st dung dichvumua trudctrasau |\ a0 1oang Long Nguyén Kim Chi 49 |Khoa Tai chinh - Ngan hang 31231570255
i Nguyén Vinh Sang 49 Khoa Tai chinh - Ngan hang 31231570273
Pham Thuy Vy 49 Khoa Tai chinh - Ngan hang 31231570279
Nguyén Hiru Loc 49 Khoa Tai chinh 31231026990
THE ROLE OF CLIMATE FINANCE AND GLOBAL VALUE CHAINS IN ACHIEVING ECOLOGICAL Nguyen Thi Hai Yén 48 _|Khoa Tai chinh 31221024145
>38 SUSTAINABILITY: AN EMPIRICAL EVIDENCE IN DEVELOPING COUNTRIES TOWARDS COP29 Lam Quéc Viét 48 IKhoa Tai chinh 31221021636
Hoang Ngoc Thanh bat 49 Khoa Tai chinh 31231027257
Phi Minh Dlrc 49 Khoa Tai chinh 31231025488
Mai Thij Bich Léc 49  |Khoa Kinh doanh quéc té& - Marketing 31231024215
) . . o " Lé Trung Thach 49  [Khoa Kinh doanh quéc té& - Marketing 31231023198
539 Factors Influencing Purchase Intentions on TikTok Shop e-commerce: Case study in Vietnam Truong Hong Ngoc Dang Thi Thanh Thiy 29 Khoa Kinh doanh qudc té - Marketing 31231026516
Tran Phd Anh Tuan 49  [Khoa Kinh doanh quéc té& - Marketing 31231023529
Hién Thi Thu Nhi 48 [Khoa Kinh doanh quéc té& - Marketing 31221024335
540 RESEARCH ON CONSUMERS' WILLINGNESS TO PAY PREMIUM FOR GREEN L& Hoang Long Tran Giaj Pha 48 Khoa Kinh t& 31221023165
PRODUCTS/SERVICES Pham Hoéng Hanh 48 Khoa Kinh t& 31221023981
Nguyén Thai Minh Chau 48  |Khoa Kinh doanh quéc té& - Marketing 31221024335
Lé Quang Nguyén 49  |Khoa Ngan hang 31231026473
541 FACTORS INFLUENCING INDIVIDUAL CUSTOMERS' INTENTION TO USE GREEN BANKING Tram Thi Xuan Huong Phan V’én KP}oa 49 Khoa Ngan hang 31231022639
SERVICES TOWARDS SUSTAINABLE BANKING: AN EMPIRICAL STUDY IN VIETNAM : Lé Qudc Thong 49 Khoa Ngan hang 31231023540
Tran Phong Dat 49  |Khoa Ngan hang 31231027737
542 THE IMPACT OF DIGITAL PLATFORMS ON INNOVATION PERFORMANCE IN SMEs: EXPLORING Nguy?n Tran Cat Anh 48 Khoa Quan tri 31221020471
THE ROLES OF INTELLECTUAL CAPITAL AND ENVIRONMENTAL DYNAMISM Nguyén Dang Kim Ngan 48 Khoa Quan tri 31221021286
Developing an Anthropometric Measurement System with a Hybrid Model (CNN+RF) % . = D:'-_:Ang Van P\hap - 49 V!?n C?ng ngh? Thcjng m!nh V? Tuong t?c 31231025018
543 . . . Nguyén Minh Triéu |BUi Duy Hoang Phuc 49  |Vién Cong nghé Théng minh va Tuong tac 31231020871
integrated on the Android Studio Platform — —_— — - - ~
V& Thanh Ly 49  |Vién Cong nghé Théng minh va Tuong tac 31231020589
Tran Phan Khanh Linh 49  |Khoa Quan tri 31231024031
EMPOWERING STUDENTS’ EMPLOYABILITY AT UEH: EXPLORING THE SYNERGY OF INTERNAL o Nguyén Hoang Xuan 49 |Khoa Quan tri 31231023264
544 Lé Nhat Hanh Hoang Nguyén Phuong Nhung 49  |Khoa Quan trj 31231024840
AND EXTERNAL FACTORS AL <Ll
Nguyén HO Phuong Anh 49 Khoa Quan trj 31231020107
Bui Thai Ngoc 49  [Khoa Quan tri 31231022052
Nguyén Trong Khoa 49 Khoa Du lich 31231021218
Phép luat vé dinh danh tai khodn mang xa hdi d6i véi ca nhan va mét s6 kién nghi cho Viét . |pangHicuDu 49 [Khoa Luat 31231021193
545 Nam Mai Nguyén Diing Nguyen Diéu Ha 49 Khoa Luat 31231021241
Tran Nhat Hao 49  [Khoa Quan tri 31231021146
Pham Thj Kim Nguyén 49  [Khoa Quan tri 31231021251
THE ROLE OF COLD CHAIN E-LOGISTICS SERVICE QUALITY AND TRACEABILITY LABEL ON
546 CONSUMERS REPURCHASE INTENTION ON TRACEABLE FRESH FOOD E-COMMERCE D6 Ngoc Bich Huynh Phuwong Anh 48 Khoa Kinh doanh quéc té - Marketing 31221023265
PLATFORMS IN HO CHI MINH CITY
Poan Gia Tué 49 Khoa Tai chinh 31231020916
<47 Nhitng yé'L:I tc‘”) tac dong dén y dinh hoc chirng chi CFA cla sinh vién kinh té trén dia ban Poan Diérp Thuy Pan 49  |Khoa Tai chinh 31231021338
Thanh pho H6 Chi Minh Luu Nguyén Gia Han 49 Khoa Tai chinh 31231020985




Dinh Thi Yén Nhi 49 Khoa Tai chinh 31231020736
D6 Trwong Nhat Quang 49  |Vién Cong nghé Théng minh va Twong tac 31231027174
. L’rNg DUNG B'I:OEKCH:AIN TRONG QUAN LY CHUOI CUNG NG CA PHE HUONG DEN PHAT Nguyn Truomg Thinh Pudng Cong Hoan 49  [Vién Cong nghé Théng minh va Tuong tac 31231025325
TRIEN KINH TE BEN VUNG ’ Lé Nguyén Hung 49 |Vién Cong nghé Théng minh va Twong tac 31231027406
Hoang Quéc Viét 49  |Vién Cong nghé Théng minh va Twong tac 31231024487
Ta Duy Khanh Quynh 48 Khoa Kinh t& 31221027069
549 THE FACTORS INFLUENCING THE GAP YEAR INTENTIONS OF STUDENTS IN HO CHIMINH CITY| V& Thanh Tam [ nguyen VU Quynh Trang 48 _[Khoa Kinh t& 31221025005
Ngbé Tran Phwong Thao 48 Khoa Kinh t& 31221025528
Quan Tuong Vy 48 Khoa Kinh t& 31221024137
Lé Thi Minh Giang 49  [Khoa Kinh doanh quéc té - Marketing 31231020070
FACTORS AFFECTING UEH STUDENT’S BUYING BEHAVIOR WITH BRANDS PUBLICLY HAVING . Neuyen Ngoc Minh Chau 49 _|Khoa Kinh doanh qudc té - Marketing 31231022286
550 ESG ACTIVITIES D6 Ngoc Bich HanIJ Thién Huong 49  |Khoa Kinh doanh quéc t&€ - Marketing 31231023345
Nguyén Vii Ngoc Linh 49 Khoa Kinh doanh quéc té - Marketing 31231021443
Nguyén Trung Kién 49  |Khoa Kinh doanh quéc té& - Marketing 31231024062
Nguyén Minh Quén 49  |Vién Cong nghé Théng minh va Tuong tac 31231022721
551 ADAPTIVE TRAFFIC SIGNAL TIMING BY USING MACHINE LEARNING TECHNIQUES. D6 Tri Cuong Hé Chi Kién 49 Vién Céng nghé Thong minh va Tuong tac 31231024070
Dang Kim Thanh 49 Vién Céng nghé Thong minh va Tuong tac 31231025784
TAC DONG CUA TRAI PHIEU XANH TRONG VIEC GIAM PHAT THAI KHI CO2 VA HAN CHE SUY Nguyén Thanh Phudc 48 _ |Khoa Tai chinh - Ngan hang 31221026731
M . a . a x PR P % . Nguyén Minh Hung 48 Khoa Tai chinh 31221022151R
552 DUNG NANG LUONG HOA THACH: NGHIEN CU'U TREN 37 QUOC GIA PHAT HANH TRAI Nguyeén Triéu Bong — —
PHIEU XANH HANG DAU THE GIG! Nguy?n Hong Ngoc 48 Khoa Tai chinh 31221022359
Nguyén Minh Thirc 48 Khoa Tai chinh 31221022271
Bui Pang Gia Phuéc 48 Khoa Tai chinh 31221024839
- . , . o r e Lew s s e s an S oA g Nguyén Thj Bdo Trang 49 Vién D6i mdi sang tao 31231025351
553 :Ilg‘ ;ic;g!:n;:?ahotr! Vva nguy co sup do giad co phiéu: Vai tro giam thiéu tac dong cua ty 1é nam Tran Thi Hai Ly Vi Tha Trang 28 Khoa T3 chinh ’ 31221026354
; Pao Vi€t Hoang Giang 48 |Khoa Toan - Théng ké 31221022743
Lé Xuan Tung 48 Khoa Tai chinh 31221024801
V& Quang Khai 47  |Khoa Tai chinh 31211023375
554 GLOBAL CONFLICTS AND FINANCIAL MARKETS: THE CASE OF ISRAEL-IRAN AND ITS IMPACT L& Vin Vu’dn~g Hoang Huy 48 Vién dao tao qudc té 31211024864
ON VIETNAMESE STOCK MARKET Nguyén Thi Thiy L& 48  |Khoa K& toan 31221023634
V3 Nguyén Anh Son 47 Khoa Tai chinh 31211021447
Vii Qudc Cudrng 48  |Khoa Tai chinh 31221023959
DA DANG GIGI TINH TRONG HOI DONG QUAN TRI VA QUAN LY THU NHAP: BANG CHUNG Nguyen Thai Duong 48 |Khoa Tai chinh 31221023088
555 TU CAC CONG TY NIEM YET TAI VIET NAM boan ?angThal Hung 48 Khoa Tai chinh 31221024371
: i Lé Qudc Anh 48 Khoa Tai chinh 31221024363
Chu Nguyén Bo Lam 48 |Khoa Tai chinh 31211021306
556 AN OPTIMAL SOLUTION FOR INVESTMENT PORTFOLIO MANAGEMENT WITH BACKTRACK Ding Ngoc Hoang (P& Nljét Phuwong 48 Khoa Céng nghé théng tin kinh doanh 31221024640
ALGORITHMS Thanh Nguyén Don Dlrc 48 Khoa Céng nghé thong tin kinh doanh 31221024296
THE IMPACT OF CORPORATE GREENHUSHING BEHAVIOR ON EMPLOYEES’ CORPORATE Nguyén Thi Minh Hing 48 Khoa Quan tri 31221025427
557 SOCIAL RESPONSIBILITY ENGAGEMENT IN THE HOTEL INDUSTRY CONTEXT: THE Lé Thanh Tiép Mai Ngoc Gia Han 49 Khoa Quan tri 31231024307
MODERATING ROLE OF TRANSPARENT INFORMATION DISCLOSURE MECHANISM Bdng Thi Bich Ngoc 49 Khoa Quan tri 31231024158
H® Thj Huyén Trin 48 |Khoa Tai chinh - Ngan hang 31221022029
558 IMPACT OF FDI AND PM2.5 CONCENTRATION ON ECONOMIC GROWTH IN COUNTRIES D6 Anh Thu 48 Khoa Tai chinh 31221023172
AROUND THE WORLD - SUSTAINABLE DEVELOPMENT LESSONS FOR VIETNAM V8 Thi Quynh Huong 48 Khoa Tai chinh 31221022410
Nguyén Thj Hong Nhung 49  |Khoa K& toan 31231024801
Pham Minh Thv 48  |Khoa Kinh doanh quéc té - Marketing 31221023897
THE EXPLOSION OF “FANDOM CULTURE” AND IDOL GOODS PURCHASE INTENTION. AN . ) Phan Minh Théng 48 [Khoa Kinh doanh quéc té - Marketing 31221026912
559 D06 Ngoc Bich Lé Hung Vi 48 Khoa Kinh doanh quéc té - Marketing 31221026157
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L& Ngoc Son 48 [Khoa Kinh doanh quéc té - Marketing 31221025699
Nguyén Ngan Trang 48 [Khoa Kinh doanh quéc té - Marketing 31221024874
DPang Thi Thanh Thay 49  [Khoa Kinh doanh quéc té - Marketing 31231026516
560 FACTORS INFLUENCING GREEN PURCHASE INTENTIONS: FASHION INDUSTRY IN VIET NAM | Trurong Hong Ngoc  |aai 1hi Bich Loc 49 |Khoa Kinh doanh quéc té - Marketing 31231024215
Lé Trung Thach 49 Khoa Kinh doanh qudc té - Marketing 31231023198
Tran Pha Anh Tuan 49  [Khoa Kinh doanh quéc té - Marketing 31231023529
Lwong Ngoc Di An 49  [Khoa Kinh doanh quéc té - Marketing 31231023984
561 Exploring Green Consumerism and Adoption Intention for Online Subscription-Based Rental 5 Ngoc Bich Hoéng Ngoc Hung 49 Khoa Kinh doanh quéc té - Marketing 31231027213
Apps Model: An Extended MGDB Approach ) Nguyén Ha Vy 49 Khoa Kinh doanh quéc té - Marketing 31231026186
Nguyén Chi Thinh 49  [Khoa Kinh doanh quéc té - Marketing 31231023456
Trinh Thanh Hai 49 Khoa K& toan 31231026460
e ASSESSING THE INFLUENCE OF DIGITAL TRANSFORMATION STRATEGY ON CAPITAL Nguyén Ha Thanh ':E;:‘Eig:: = Zg E:Z: EZIZZ: 3122183122
STRUCTURE IN VIETNAMESE COMMERCIAL BANKS: AN EMPIRICAL INVESTIGATION — —
Bui Anh Thy 49 Khoa K€ toan 31231021728
Dang Khanh Nam 49  |Khoa K& toan 31231021701
Nguyén Thi Xuan Huong 48 |Vién Pao tao qudc té 31221025373
Slow Tourism and Well-Being: Mediating Effects of Storytelling, Pro-Environmental Behavior, . , Glfng th Thai 48 Khoa Qu?n tr! 31221022949
563 . L3 Anh Birc Tran Thai Hung 48 |Khoa Quan trj 31221022227
andSupport for Tourism Development = - — - -
Nguyén Doan Van Khoa 48 |Khoa Quan tri 31221022181
Tran Thi Thanh Van 48 |Vién Pao tao qudc té 31221025876
PHAN HUYNH NHAN 49  |Khoa Luat 31231020748
s64 LUA CHONIGIC'II T’I’NH’TH\AI NHI BZ}NG K\ZTHgAT THU TINH TRONG ONG NGHIEM (IVF): L6 Na TRAN ANGOVHUYEI:I’ TRANG 49  [Khoa Luat 31231026791
THACH THUC PHAP LY TU GOC DO QUYEN BINH BDANG GIOI NGUYEN VAN TUAN HUNG 49 Khoa Luat 31231027040
NGUYEN CAT TUONG 49  |Khoa Luat 31231027139
Nguyén Phwong Tram 49  |Khoa Kinh doanh quéc té& - Marketing 31231021454
e —
AND ITS IMPACT ON USER SATISFACTION ————— - — -
Vi Minh Nhat 49 Khoa Kinh doanh qudc té - Marketing 31231023985
Nguyén Hi*u Phudc 49  [Khoa Kinh doanh quéc té& - Marketing 31231027209
TRANSFORMATION OF CONSUMER BEHAVIOR IN THE CIRCULAR ECONOMY: THE CASE OF Vwong Thi Nhw Quynh 48 |VienDoimdisingtao 31221021890
566 ) Trwong Minh Tién 47 Khoa Céng nghé théng tin kinh doanh 31211027340
VIETNAM’S FASHION — — ~x
VO Lé Nhat Huy 48 Vién Pao tao quoc té 31221025785
ANH HUGONG CUA DICH VU KHACH HANG HO TRQ BOI Al BEN SU TRUNG THANH CUA Doan Thj Linh Chi 48  |Khoa Cbng nghé thdng tin kinh doanh 31221026387
567 KHACH HANG: VAI TRO CUA SU HAI LONG, CAM NHAN HIEU QUA, SU GAN KET VA GITY Nguy&n Khéc Vinh Kim 48  |Khoa Cbng nghé thdng tin kinh doanh 31221023317
CHAN KHACH HANG Dinh Thj Khanh Linh 48  [Khoa Cong nghé thong tin kinh doanh 31221022887
D6 L& Nha Quynh 47 Khoa Tai chinh 31211023296
The impact of digitalization on the green transformation of China’s industrial sectors: The Lé Nhyt Thao 47 Khoa Tai chinh 31211026943
568 mediating role of green technology innovation and technological transformation. Tran Thi Hai An 47 Khoa Tai chinh 31211021202
Recommendations and Implications in Vietnam. Nguyén Lé T4 Quyén 47 Khoa Tai chinh 31211021439
Tran Ngé Phuong Ngan 47 Khoa Tai chinh 31211023267
Hoang Tién Héng Vinh 48 |Khoa Kinh doanh quéc té - Marketing 31221025223
NOSTALGIA TRIGGERS IMPACT ON THE REVISIT INTENTION OF YOUNG TOURISTS: IN THE Trinh Minh Chau_ 48 _[Khoa Kinh doanh quoc t€ - Marketing 31221024575
569 CONTEXT OF APPLYING COGNITIVE APPRAISAL THEORY (CAT) Hliynh.Thl Ngoc Anh 48 Khoa K!nh doanh qutzc tS - Market!ng 31221026188
Tran Gia Phuong 48 Khoa Kinh doanh qudc té - Marketing 31221026246
Nguyén Thi Thanh Truc 48  |Khoa Kinh doanh quéc té - Marketing 31221025967
. . . . . . ) Pinh Thi Minh Tam 49 Khoa Céng nghé thong tin 31231023918
Fostering eco-friendly purchase intentions: Do consumer ethnocentrism and biospheric x A . — —~ —~ — —
570 Nguyén Lé Hoang Long|Ngb Thanh Tam 49 Khoa Céng nghé thong tin kinh doanh 31231025472
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Lé Van Khanh 49 Khoa Coéng nghé thong tin kinh doanh 31231023743
. THE IMPACT OF SECURITY FACTORS ON THE INTENTION TO USE M - BANKING génghnu;engMIZhT:;:E ZZ x:s: gzz :2 3322 :z ;iiig;izg
APPLICATIONS IN VIETNAM CONSIDERING THE EFFECT OF AGE AND GENDER = - = - ——
Nguyén Thi Thanh Thao 48 Khoa K€ todn 31221021684
Lé Phan Anh 48 Khoa Tai chinh 31221023769
57 TAC D\ONGICDA RUI RO ?IA CtII'NHATRl +?€N CH’I'NH SACH]CO’ TU’CfZUA CAC DOANH NGHIEP Quéch Doanh Nghiép 5] Hciéng Thao Nguyén 48  |Khoa Tai chinh 31221024155
PHI TAI CHINH DUQC NIEM YET TREN SAN CHUNG KHOAN TAI VIET NAM " [Nguyén Khéi Nguyén 48 Khoa K& toan 31221024034
Tran Vuong Phuong My 48 Khoa Tai chinh 31221024021
The Impact of the Media Crisis on brand trust, brand loyalty and purchase intention of Gen Z Xy i s Ks\Aor Lle.n 48 |Khoa K|nh doanh qudc t€ - Marketing 31221026235
573 X Lo . DO Thi Hai Ninh Tran Thi Nhung 48 Khoa Du lich 31221025126
Consumers in Ho Chi Minh City. Case study of the FMCG sector: Acecook Hao Hao noodles. — — - —
V6 Minh Chau 48 Khoa Kinh té 31221022331
Nguyén Ngoc Thay Tién 48 Khoa K€ toan 31221025864
574 ESG and Green Accounting: Drivers of Enterprise Value Growth in the Context of Nguy@n Hiru Binh Nguyén Dirc Minh 48  |Khoa K& todn 31221020868
Sustainability in Vietnam Hoang Ngoc Bao Khuyén 48 Khoa K& toan 31221020028
Nguyén Huynh Tién 48  [Khoa K& toan 31221020243
Hoang Nguyén Ha Linh 49 |Vién Pao tao qudc té 31231027445
o5 THE DEVELOPMENT OF GREEN MARKETING AND ITS IMPACT ON CUSTOMER LOYALTY - ?é“:\ys;fy%:;:s:’(hang :2 x:z: ggz ::Z 3322 :Z gigigigzii
AMONG GEN Z INDIVIDUALS IN HO CHI MINH CITY - - —— —
Huynh Bach Dan Nhi 49 Vién Pao tao quoc té 31231020533
H6 Hi*tu Phuéc 49  |Vién Pao tao qudc té 31231021650
Mai Thi Kim Loan 48 Khoa Ngan hang 31221023871
576 CLIMATE AND ENVIRONMENTAL RISK: A NEW CHALLENGE FOR VIETNAMESE COMMERCIAL ggngi;\'féi“oa' Thuong :: E:z: zi:: :::: giiigi;i::
BANNKS’ PERFORMANCE = - —
Nguyén Ngoc Trinh 48 Khoa Ngan hang 31221022032
Nguyén Thj Kim Ngan 48 Khoa Ngan hang 31221022231
Lé Thi Thanh Hwong 49 Khoa Tai chinh 31231022744
PHAN TICH KHA NANG KHACH HANG DANG KY GUI TIET KIEM CO KY HAN TAI NGAN HANG Liu Thi Cam Duyén_ 49 |Khoa Tai chinh 31231020653
577 B8 BAO NHA Tc? Chau Hoang Chau 49 Khoa Tai chinh 31231024076
Tran Lé Vy 49 Khoa Tai chinh 31231026044
Nguyén Manh Thao Nguyén 49 Khoa Tai chinh 31231026077
o |« o e e i v o oo e [y b s o T sunoas
CO2 TAI CAC QUOC GIA PHAT TRIEN VA BDANG PHAT TRIEN KHU VU'C CHAU A ) ~ - —
Nguyén Thuy Ngoc Khanh 48 Khoa Tai chinh 31221021464
Hoang Tric Quynh 47  |Khoa Ké& toan 31211023050
KHAM PHA CAC YEU T6 ANH HUGNG DEN VIEC AP DUNG TRI TUE NHAN TAO CUA SINH . Tran Thach Thao Khoa K€ todn 31211025415
579 VIEN KE TOAN Nguyén Ha Thanh  [Nguyén Lé Khanh Phuong 47  |Khoa Ké& toan 31211024332
Lé Thj Phuwong Thi 47 Khoa K€ toan 31211026480
T6 Khai Minh 47 Khoa K€ toan 31211021874
Lé Thanh Lan 49 Khoa Kinh té 31231026721
ANH HUGNG CUA CONG NGHE AR VA VR TO1Y DINH TIEU DUNG CUA GIGI TRE TREN DIA _ _ [Pang Nguyen My Neoc 49 [Khoa Kinh t& 31231021633
580 BAN THANH PHS HB cHI MINH Nguyén Thao Nguyén |Ha Lu;u G|a‘r1g 49 Khoa K!nh tS 31231027718
Nguyén Thién Sang 49 Khoa Kinh té 31231026937
Bui Khanh My 49 Khoa Kinh té 31231021374
Cao Ha Thanh Chi 48  |Khoa Tai chinh 31221024366
581 EXPLORING THE IMPACT OF GREEN BOND ISSUANCE ON ECONOMIC GROWTH ACROSS Nguyén Triu Dong Lé Ha Giang 48 Khoa Tai chinh 31221025498
ASIA: STRATEGIC INSIGHTS AND KEY LESSONS FOR VIETNAM'S SUSTAINABLE GROWTH Gidn Phuong Linh 48 Khoa Tai chinh 31221021004
Phan Minh Sang 48 Khoa Tai chinh 31221021608




Pham Héng Hanh 48 Khoa Kinh t& 31221023981
The Impact of Information Overload on Burnout and Personal Performance of Gen Z . . PE‘aT BU[Thar.1h Huong 48 Khoa K!nh ti 31221021744
582 . o . HO6 Tran Quoc Hai  [Lé Vi Khanh Linh 48 Khoa Kinh té 31221020117
Employees in Ho Chi Minh City = — " =
Tran Thi Thuy Triéu 48 Khoa Kinh té 31221025474
Hoang Ngoc Mai 48 Khoa Kinh t& 31221021572
583 Exar'.ninirjg How. Business Grot.Jp Affiliation and Governance Structures Shape Corporate V& Hoang Thao Nguyén 48 Khoa Tai chinh 31221024155
Profitability: Evidence from Vietnam
584 TA&C DO’I(\JG CUA I?INTE’CH DEN HIEl\J S’UA(T ESQ cUA [’)OAI\!H NGI-!IEP TAIVIET NAI~\/I: VAI TRO Tran Thanh Huong 48 Khoa Tai chinh 31221024848
DIEU TIET CUA TAI CHINH XANH VA ANH HUONG CUA VONG DOl DOANH NGHIEP Lé Hoang Ly Na 48 Khoa Tai chinh 31221025216
TAC DONG CUA TAI CHINH XANH VA CUONG DO SU DUNG NANG LUQNG BOI VOI VIEC RUT Nguyén Thi Minh Thw 48  |Khoa Tai chinh 31221027128
585 NGAN KHOANG CACH NGHEO NANG LUGNG: BANG CHU'NG THU'C NGHIEM TU MOT SO Nguyén Trieu Dong  [Tran Thi Yén Nhi 48  |Khoa Tai chinh 31221020755
QUOC GIA. DE XUAT CAC GIAI PHAP VA CHINH SACH DE CAI THIEN MUC TIEU PHAT TRIEN Dam Thanh An 48  |Khoa Tai chinh 31221021447
Huynh Nhat Ha 50 |Khoa Kinh doanh quéc té& - Marketing 31241022204
Cac nhan t6 dnh hudng dén y dinh mua sdm thoi trang bén virng clia ngudi tré & thanh phd o . Ttmach NgocAVan Now 50 |Khoa K!nh doanh q“‘jc tf - Market!ng 31241023893
586 H® Chi Minh Tran Ha Quyén Lé Ng?c Uyén Phu’dng‘ 50 Khoa Kinh doanh qudc té - Marketing 31241020614
Nguyén Ngoc Xuén Ti€p 50 |Khoa Kinh doanh quéc té - Marketing 31241024468
Pang Thi Kiéu Trang 50 |Khoa Kinh doanh quéc té& - Marketing 31241026618
S | c_[THE INFLUENCE OF AUGMIENTED REALIY (AR) ON FASHION PURCHASE INTENTION:THE |, B En 5 Ker i doahs B - Mokt Sissi034068
MEDIATING ROLE OF PERCEIVED RISK AND ATTRACTIVENESS = — - — -
Nguyén Thj Xuan Mo 48 Khoa Kinh doanh quoc té€ - Marketing 31221024496
TAC DONG SU' HIEU BIET TAI CHINH DEN QUYET BPINH DAU TU TIEN MA HOA CUA THE HE
588 GEN Z TRONG BOI CANH BIEN DONG KINH TE: VAI TRO TRUNG GIAN CUA MU'C CHAP NHAN |Nguy&n Quang Thu  |Nguy&n Dwong Khanh Vii 48  |Khoa Quan trj 31221024454
RUI RO, NHAN THU'C RUI RO VA SU TU TIN THAI QUA
589 An empirical study about sustainable consumption behavior of students in Ho Chi Minh City. [ Dwong Ngoc Hong Hf Tha.ch 'I:hao - 48 Khoa Kl‘f‘\h dloanh quoc té - Marketing 31221025940
H6 Mai Thao Nguyén 48 Khoa Tai chinh 31221025346
Ding Thi Ha My 49  |Khoa K& toan 31231026972
Nghién cttu cac anh hudng clia P2P Lending dén y dinh vay von cla sinh vién: Bang chirng " VR NAguye‘n Thi Cam Ly 49 |Khoa Til Ch,mh 31231027176
590 N Lo e Tram Thi Xuan Huong [Lé Hoang Thu 49 Khoa Ké toan 31231020637
thuc nghiém tai Thanh phé H6 Chi Minh = —
Nguyén Ka Ty 49 Khoa Ké toan 31231026980
Lwong Thi Thach An 49  |Khoa K& toan 31231025868
Truwong Quynh Nhw 50 |Khoa Kinh doanh quéc té& - Marketing 31241024436
501 Factors that influence Ho Chi Minh city's university students' intention to use domestic Hoang Trong Phan ~Hoéng Khang 50 Khoa Kinh doanh quéc té& - Marketing 31241025497
electric motorbikes ’ Nguyén Thj Dinh 50 [Khoa Kinh doanh quéc té& - Marketing 31241025832
Nguyén Db Thuong Thuong 50 |Khoa Kinh doanh quéc té& - Marketing 31241026588
Vii Thi Phwong Anh 49  [Khoa Quan tri 31231025417
Investigating The Impact of Perceived Cultural Distance on Academic Performance of Vii Judy Nguyén 49 Khoa Quan tri 31231020609
592 University Students in Ho Chi Minh City: The Mediating Role of Adaptation and Attitude Phan Quéc Tan Tran Van Trung 49  [Khoa Quan tri 31231020433
Mechanisms Pham Xuan Hiéu 49  |Khoa Quan tri 31231022392
Nguyén Pang Khoa 49 Khoa Quan tri 31231024276
Phan Lé Minh Huyén 49  |Khoa Kinh doanh quéc té - Marketing 31231024654
so3 EXPLORING THE INFLUENCE OF CHATBOT ON REPURCHASE INTENTION OF VEGAN Hoang Trong t:iTT”haa”nE'eMtai 22 E:E: E'efro:za"h qudc té - Marketing 31521853222
COSMESTICS ON E-COMMERCE PLATFORMS i —— ——
Lé Thij Thanh Lan 49 Khoa Ké toan 31231024738
Ding Thanh Hiéu 49 Khoa Tai chinh 31231024688
594 NGHIEN EUU VABE XUAT XAY DU,:NG UNG DUNG WEB§ITE THP’ONG MAIBIEN TU VAO Lé Bao Ngoc 49 Khoa Céng nghé thong tin kinh doanh 31231027188
THU'C TIEN KINH DOANH GIAY THE THAO CHO TH| TRUONG VIET NAM
Lé Pinh Hwng 48 Khoa Quan ly nha nuwdc 31221022821




sos PURCHASE INTENTION AND ELECTRONIC WORD OF MOUTH FOR VEGAN COSMETICS: THE ||\ o1 cn o ilgir;é:iii?\lagtoc e ZZ E:Zz 332: :z ::Z :igz ;iiigiigi?
PROMOTING ROLE OF SOCIAL MEDIA MARKETING - — = —
Hoang Lé Nhu' Y 49 Khoa Luat 31231026872
Thigu Thanh Thu 49 Khoa Luat 31231026868
596 THE INTENTION OF ADOPTING BLOCKCHAIN TECHNOLOGY IN SUPPLY CHAINS - EVIDENCE Lé Thi Thuy Duwong 49 Khoa Kif\h té 31231026776
FROM VIET NAM SMES Ngo6 Xuan Mai 49 Vién D6i mai sdng tao 31231020670
THE IMPACT OF THE GREEN TRANSFORMATION TRENDS IN REVERSE LOGISTICS ON GREEN Huynh GiaVy _ 48 _1Khoa Tai chinh cong 31221026699
597 PURCHASE BEHAVIOR IN HO CHI MINH CITY: THE ROLE OF ENVIRONMENTAL CONCERN, Hoang Trong :i:gl;g;l”g:;h = j: E:Z: TQaJéc:'t'::‘ N ziiigiézgg
PRICE SENSITIVITY, AND GREEN PURCHASE INTENTION. — A
Lé Thi Hong Ha 48 Khoa Tai chinh cong 31221025277
How does meme marketing affect brand love and customer engagement: Moderator Role of Nguyen Tran My Dung 48 |Khoa K!nh doanh qugc ti - Market!ng 31221021256
598 . . ] Cao Lan Phuong 48 Khoa Kinh doanh qudc té - Marketing 31221023363
Brand Reputation: Evidence from VietNam? - ——
Pham Ngoc Linh Trang 48 Khoa Tai chinh 31221020933
Bui Anh Tuyét 49  |Khoa Kinh t& 31231027842
599 Exploring the impact of Green Investment, Financial Development on Green Growth with Nguyén Thi Hong Pflam Xuan Nhyt 49 Khoa Kinh t& 31231026297
CO2 Intensity as a Measure: Empirical evidence in some Asian countries Nham D06 Thj Lan Anh 47 Khoa Tai chinh 31211021187
Bui Trung Hiéu 47  |Khoa Kinh doanh quéc té& - Marketing 31211024415
600 RL,JI RO BIA C}:“NH TAR! VADO BI,EN DPNG,THI TRL{'ONG gHU‘NG KHOAN — BANG CHUNG TU Phung Btrc Nam Phuong Nguyén Thuiy Tran 48 Khoa Tai chinh 31221024389
CAC THI TRUONG DONG NAM A: PHAN TICH HUONG TIEP CAN GARCH - MIDAS
Vii Nguyén Nhw Hung 49  [UEH Mekong 31231570403
Dao Gia Han 49 |UEH Mekong 31231570399
601 FACTOR AFFECTING PURCHASE DECISION GREEN PRODUCT OF GEN Z IN MEKONG DELTA Nguyén Trung Tién [Quach Nhu Huynh 49 UEH Mekong 31231570408
Dwong Thai Tuan 49  |UEH Mekong 31231570436
BUi Tam Phu 49 UEH Mekong 31231570422
Dwong Vii HA My 48  |Khoa Kinh doanh quéc té& - Marketing 31221025579
) ) . ) ) ) L& Minh Khanh 48  [Khoa Kinh doanh quéc té& - Marketing 31221025285
The influence of perceived personalization on brand loyalty: The moderating role of intensity “ Ca ———— - — -
602 of TikTok use Tran Mai bong Lé Thg~My Hau 48 Khoa Kinh doanh quoc té - Marketing 31221025627
Nguyén Ngoc Minh Thu 48  |Khoa Kinh doanh quéc té& - Marketing 31221023725
Lé Hoang 48 [Khoa Kinh doanh quéc té& - Marketing 31221025258
Lé Thi Quynh Nga 49  |Vién Dao tao qubc t& 31231026523
Tran Hong Anh 49  |Vién Pao tao qudc té 31231020404
603 Air Quality and Corporate Sustainability: Unveiling the ESG Consequences of Pollution L& Anh Tusn Pham~Ly Minh Khoa 49  |Vién Pao tao qudc té 31231023938
Exposure Nguyén Thi Ngan Thy 49  |Vién Pao tao qudc té 31231026469
Ngb Xuan Quynh 49  |Vién Pao tao qudc té 31231021899
Lé Thi Quynh Nga 49  |Vién Pao tao qudc té 31231026523
Bui Nguyén Mai Tram 48 |Khoa Kinh doanh quéc té - Marketing 31221025645
Unveiling the Impact of Signals from Livestreaming on Impulsive Buying: A Dual Approach “ VLiHuy (\SIa Baoﬂ - 48 Khoa K!nh doanh q”'ﬂc tS = Market!ng 31221026261
604 . . . . . Duong Ngoc Hong  [Tran Hoang Thé Vinh 48 Khoa Kinh doanh qudc té - Marketing 31221022037
Using Signaling and Social Exchange Theories ——— - — -
Lé Thi My Hau 48 Khoa Kinh doanh qudc té - Marketing 31221025627
Duwong Vi Ha My 48 |Khoa Kinh doanh quéc té - Marketing 31221025579
605 IMPACT OF GREEN LOGISTICS ON VIETNAM'S TEXTILE AND GARMENT EXPORT ACTIVITIES T Thi Kim Thoa Nguy?n Vo6 Hoan My 48 Khoa Tai chinh 31221024282
TO EU COUNTRIES: APPROACH BY GRAVITY MODELS WITH DIFFERENT DISTRIBUTIONS i Nguyén Lé Phuong Thao 48 Khoa Tai chinh 31221021049
Mai Thi Hong Nhung 49 Khoa Tai chinh 31231025320
606 Phan tich dnh hwdng cta Al Literacy dén xu hudng tiéu dung xanh clia ngudi tré trén dia ban Lé Trwong Hoang Nguyén 49  |Khoa Tai chinh 31231027301
TP. HCM BUi Thi Thu Quyén 49 Khoa Tai chinh 31231026745
Duong Diép Linh 49 Khoa Tai chinh 31231026722




THE INTENTION TO USE CLOUD COMPUTING IN THE ACCOUNTING - AUDITING FIELD AT Nguyen Ha Ny 47_|Khoa K& todn 31211023594
607 SMALL AND MEDIUM SIZED ENTERPRISES IN HO CHI MINH CITY HO Thi A Vy 47 [Khoa K€ todn 31211023403
Phan Thj Thuy Mai 47 Khoa K€ todn 31211021869
608 RESEARCH THE INFLUENCE OF FINANCIAL KNOWLEDGE AFFECTING STUDENTS' INTENTION L& Thu Thay 47 Khoa K& toan 31211022998
TO USE PERSONAL FINANCIAL MANAGEMENT APPS IN HO CHI MINH CITY
Tran Thj Ai Nhi 48 [Khoa Kinh doanh quéc té - Marketing 31221021797
609 Evaluating the Effects of Sustainable Logistics Service Quality and Consumer Satisfaction on Nguyan Hué Minh Ngo T~hanh Uyén Phuong 48 Khoa Céng nghé thong tin kinh doanh 31221025417
Behavioral Outcomes in the Fruit Industry in Ho Chi Minh City ) Nguyén Trung Hién 48 Khoa Kinh doanh quéc té - Marketing 31221025158
Lé Thi Phuwong Thao 48 Khoa Coéng nghé thong tin kinh doanh 31221025230
Hoang Pham Thanh Ha 48 Khoa Quan tri 31221026693
ECOSYSTEM OF GREEN BEHAVIOR: A MULTILAYERED RELATIONSHIP BETWEEN INTENTIONS, x Vuong Neoc Trinh a8 Khoa Quan tr 31221020528
610 PERCEPTIONS, AND CONSUMER BEHAVIOR Nguyén Thao Nguyén |Duong Thij Tuyét Nhi 48 Khoa Quan trj 31221024886
! Ngo Vi Truong Thinh 48 Khoa Quan trj 31221026609
Vo Thi Van Anh 48 Khoa Quan tri 31221023252
611 IMPACT OF CORPORATE GOVERNANCE FACTORS ON CREDIT RISK AND CAUSE FINANCIAL Pham Ngoc Minh Thv 48 Khoa Tai chinh 31221022025
DEPRESSION AT VIETNAMESE COMMERCIAL BANKS Ha Thi Tram Anh 48 Khoa Tai chinh 31221025774
Lé Trung Hiéu 48  [Khoa Tai chinh 31221021549
TiNH DE BI TON THUONG TU BIEN DG KHI HAU VA NO CONG: VAI TRO DIEU TIET CUA THU Le Durc Huy 48 _|Khoa Tai chinh 31221026585
612 NHAP QUBC GIA, PHAT TRIEN TAI CHINH VA HIEP DINH PARIS 2015 L€ Anh Khoa 48 [Khoa Tai chinh 31221025934
: ! . Lé Thi Hoang Kim 48 Khoa Tai chinh 31221021118
L& Quéc Phép Ban 48  [Khoa Tai chinh 31221024743
613 NGHIENACL'J‘Li cAg NHA{\J TO ANI\-i HU’(’)\NG DE(NKH{NH vI QUAN LY TAI CHINH CA NHAN CUA Tran Thi Thanh Hai |Than Thi Anh Thi 47  |Khoa K& toan 31211023402
SINH VIEN KE TOAN TREN D|A BAN THANH PHO HO CHI MINH i Nguyén Ngoc Khanh Van 47 Khoa K& toan 31211023951
CONNECTING WITH NATURE, OVERCOMING CLIMATE ANXIETY: EXPLORING MOTIVATIONS Bui Thi Ninh Giang 48 Khoa Kinh doanh quéc té& - Marketing 31221023641
614 FOR PRO-ENVIRONMENT BEHAVIOR IN THE ECOLODGE INDUSTRY IN VIETNAM THROUGH Duwong Ngoc Hong V& Tran Khanh Ha 49 Khoa Quan tri 31231023195
PERCEIVED GREEN BENEFITS Nguyén Ky Anh 48 Khoa Kinh doanh quéc t& - Marketing 31221023631
Thai Quang Nghi 48 |Khoa Ké& toan 31221023584
DOES EXECUTIVE COMPENSATION AND BOARD DIVERSITY AFFECT SUSTAINABLE BUi Thi Kim Ngan 48 Khoa K& toan 31221021581
615 DEVELOPMENT PERFORMANCE THROUGH CSI? THE MEDIATING ROLE OF INTERNAL HO6 TrAm Anh 48 Khoa K& toan 31221022791
CONTROL EFFECTIVENESS Db Minh Huong 48 Khoa K& toan 31221022662
Nguyé&n Nguyén Dat 48 |Khoa K& toan 31221022011
TAC DONG CUA SU BAT GN CHINH SACH KINH TE DEN TY LE NAM GIT TIEN MAT CUA Vi Thu Trang 48 _|Khoa Tai chinh 31221026354
616 o PR Bui Dang Gia Phudc 48 Khoa Tai chinh 31221024839
DOANH NGHIEP TAI NHAT BAN = — — AT
Nguyén Thi Bao Trang 49 Vién Boi mdi sang tao 31231025351
. NV , R . N . - , , Nguyén Tric Phugng 48 |Khoa Kinh doanh quéc té - Marketing 31221025929
Nhitng ngudi cé strc anh hudng trén mang xa hoi trong truyén thong chién lugc: cach uy tin = - - - — -
617 cla nhitng ngudi cé strc anh hwdng thuyét phuc va thao ting céc chién lugc cla thuong D6 Thi Hai Ninh Nguyen HoangADang Khoa 48 |Khoa K!nh doanh qutzc t?, - Market!ng 31221020994
A e A . A Pham Thanh Tam 48 Khoa Kinh doanh qudc té - Marketing 31221024545
hiéu dé xay dung gia tri thwong hiéu = — - — -
H6 Ngoc Diép 48 Khoa Kinh doanh qudc té - Marketing 31221021825
Trwong Gia Ngoc 48 |Vién Pao tao qudc té 31221026091
618 How energy vulnerability impacts C02 emissions, with the moderating effect of financial L& Anh Tusn BUi Thi Thanh Diém 48 |Vién dao tao qudc té 31221021535
development Pham Thj Thay Diép 48  |Vién dao tao qudc té 31221026987
Chu Thi Kim Ngan 48 |Vién dao tao qudc té 31221027059
Pham Thi Kiéu Trinh 48  |Khoa K& toan 31221023244
gus | ¢ |CACYEU TO AN HUONG BEN VIEC AP DUNG KE TOAN DAVI MAY VATACOONG OENHIEU |\ o e [ppon imiogac o 5 khos KEtoan Siisi0i1760
QUA HOAT BDONG CUA SMEs THONG QUA HIEU QUA CUA HE THONG KE TOAN = — —
Nguyén Ngoc Huyén Trang 48 Khoa Ké toan 31221020782




BUi Phuong Quynh 48 Khoa K€ todn 31221022684
Tran Ngoc Cam 48 Vién D6i mdi sang tao 31221022669
Luu Tran Anh Thy 48 |Vién D&i méi sang tao 31221022113
620 Nghién ctru t&ng quan Céc yéu t8 tac dong dén Van hod DSi méi sang tao clia Doanh nghiép D6 ThiKim Thanh Vi Twong Vy 48  |Vién D&i méi sang tao 31221021239
V6 Thj Hong Tuoi 48 Vién D6i mdi sang tao 31221023878
Nguyén Thij Cam Tu 48  |Vién D&i méi sang tao 31221021819




