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D06 Thu Hurong 48 |Taichinh 31221027073
Nguyén Thj Kim Ngan 48 [Ké&toan 31221022319
Vi Ngoc Mai Dung 48 [Kinh doanh quéc té - Marketing 31221020707
173 THE ONE THAT GOT AWAY: FACTORS AFFECTING GENERATION Z'S DECISION TO EE:nT:sioTLr;:h — 22 E::: :ZZ:: ZEZE :z m::tz:::z zﬁigﬁigig
STOP USING TIKI E-COMMERCE PLATFORM IN HO CHI MINH CITY - FEe— - — -
Ly Nguyén Thién Vi 48 |Kinh doanh quéc té - Marketing 31221023606
Nguyén Cam Tu 48 [Kinh doanh quéc té - Marketing 31221024800
374 DU'BAO DON? TIEN TBONG, TUONG LAAI: BANG FHL{NG THUC §GH'FM TU CAC Nguyé&n Hoang Thuy Bich Tram Nguyén Thj Phuong Nam 46 |Taichinh 31201026947
DOANH NGHIEP PHI TAI CHINH TAI VIET NAM TU NAM 2008 DEN NAM 2022
Chau Hoang Chi Tén 47 |Taichinh 31211023706
s ESG EVALUATION AND FIRM PERFORMANCE - EVIDENCE FROM COMPANIES Huynh Thi Cém Ha F:%e:nlhimy :; E: Z:::: :ﬁﬁg;g::}l
RANKED IN THE VNSI LIST ' — — ——
Lé Kiéu Kha Nhi 47 |Taichinh 31211023917
Ngb Minh Thu 47 |Taichinh 31211026688
376 CAC YEU TO TAC DONG BEN Y DINH MUA HANG CUA GEN Z THONG QUA NEN TANG Truong Hong Ngoc T6 Quéc Pong 46 [Kinh doanh quéc té - Marketing 31201025869
TIKTOK SHOP
CIRCULAR ECONOMY, THE ROLE OF ECONOMIC POLICY AND ECOLOGICAL RESOURCE Pham Nguyen Hong Anh 47 _|Kinh té 31211023021
377 MANAGEMENT IN VIEW OF ECOLOGICAL FOOTPRINT: EVIDENCE FROM DEVELOPED Nguy&n Xuan Lam Nguyén Gia Bao 47 _|Kinh té 31211020229
COUNTRIES Huynh Tri Hao 47_[Kinh té 31211021130
L& Vi Thiy My 47 |Kinh t& 31211026284
Chau Nguyén Gia Han 48 |Phan hiéu Vinh Long 31221570136
NGHIEN C(*U CAC YEU TO ANH HUGNG DEN SU HAI LONG CHAT LUQNG DICH VU Nguy&n Phan Van An 48 [Quan tri 31221570139
378 DU LICH CUA KHACH NUG'C NGOAI TAI THANH PHO CAN THO SAU DAI DICH COVID- Nguyén Trung Tién Lé Thi Ngoc Mai 48 [Quan tri 31221570095
19 Phan Minh Thu 48 |Quan tri 31221570135
Lam Thanh Tric 48 |Quan tri 31221570111
Nhang Thi My H4u 46  |Kinh t& 31201020290
379 TAAC DONG CUA TOAN CAU HOA PEN LUC LUONG LAO DONG NU & 63 TINH THANH V5 Tt Thing BUi Thi Huyén 46  [Kinh t& 31201020304
VIET NAM Tran Nguyén Thio 46  |Kinh t& 31201020542
Tran My Huyén 46  |Kinh t& 31201020375
Nguyén Thi Thao 47  |Kinh t& 31211022646
380 IMPACT OF MICROCREDIT ON FOOD CONSUMPTION: SITUATION IN VIETNAM Nguy&n Ngoc Danh Tran Thanh Trdc____ 47 _|Kinh t& 31211026391
Nguyén Hoang Phuc Thién 47 |Kinh té 31211025008
Trinh Bich Tuyén 47  |Kinh t& 31211025881
ANH HUONG CUA HOAT DONG MARKETING TRUYEN THONG XA HOI DEN TINH YEU Lé Thij Tuyét Lan 47 |Quan trj 31211022353
381 THUONG HIEU: VAI TRO TRUNG GIAN CUA SU TU KET NOI THUONG HIEU VA SU TY H® Xuan Hudng Mai Thij Huyén Linh 47 |Quan tri 31211025019
DONG NHAT THUONG HIEU Nguy&n D5 Duy Hoang 47 |Quan tri 31211025176
Liéng Bich Diéu 47 |Quan tri 31211020877
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TRUYEN THUONG HIEU CUA CAC TRUONG DAI HOC i - — —
Huynh Ngoc Tran 47 |Quan tri 31211025441
H® Hoang Vii 47 |Quan tri 31211024649
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383 B PR M PN Nguyén Thj Uyén Uyén Nguyén Tuan Kiét 46 |Taichinh 31201022311
CUA CAC CONG TY NIEM YET VIET NAM TRONG DIEU KIEN HAN CHE TAI CHINH
Nguyén Hoang Hwong Thanh 47 |K&toan 31211026582
FACTORS AFFECTING THE VOLUNTARY APPLICATION OF INTERNATIONAL FINANCIAL Nguy&n Tran Kién Thirc 46  |KE&toan 31201021858
384 REPORTING STANDARDS IN VIETNAM: EMPIRICAL EVIDENCE FROM LISTED V& Minh Hung L& Ngoc Thuy Hing 47 |K&toan 31211025567
COMPANIES Tran Quéc Phu 47 |K&toan 31211025509
Bui Ngan Anh 46 |K&toan 31201023092
TAC DONG CUA “GAMIFICATION” LEN THAI DO CUA NGU'OI TIEU DUNG TRONG Y Truong D6 Linh Xuan 48 |K&toan 31221024141
385 DINH TIEP TUC SU DUNG VA TUONG TAC TRUYEN MIENG TREN NEN TANG THUONG Truong Hong Ngoc Kidu Chinh 48 |Taichinh 31221023958
MAI DIEN TU TREN DIA BAN TP.HCM Nguyén Thudng Sang 48 |Kinh t& 31221024083
Nguyén Son Lam 48 |Tai chinh 31221020999
KIEM BINH GIA THUYET THI TRUONG HIEU QUA DANG YEU TAI VIET NAM GIAI L€ Vinh Hoang _ 48 _|Tai chinh 31221026780
386 Tran Nguyen Tra My 48 |Ké toan 31221025577
DOAN 2018 - 2023 — —
Pham Quoc Huan 48 |Taichinh 31221020181
L3 Tién Pat 47 |[Taichinh 31211024807
HOW TO INCREASE ORGANIZATIONAL PERFORMANCE? AN EXAMINATION OF
387 PARTICIPATION, SOCIAL REWARDS AND TRAINING AND DEVELOPMENT ON Lé Tran Minh Ngan 48 [Quan tri 31221020639
EMPLOYEE RETENTION AND THE MEDIATING MECHANISM
V& Huynh B3o Nguyén 47 |[Kinht& 31211027123
388 TOWARDS ENVIRONMENTALLY SUSTAINABLE DIETS: FACTORS AFFECTING THE Nguy&n Ngoc Danh V& Minh Quén 47 |[Kinht& 31211024758
PURCHASE OF PLANT BASED FOOD SUBSTITUTES OF GEN Z IN HO CHI MINH CITY i L& Nguyén Tudn Duy 47 |[Kinht& 31211020233
Hb Dirc Tuan 49 [Kinh t& 31231020066
Tran Xuan Nhit Phuong 47 |K& toan 31211023163
DAO TAO CUA NGANH KE TOAN TAI DAl HOC UEH : : : = —
Khuat Vi Mai Lam 47 |Ké toan 31211025996
Nguyén Tran Tién Diing 47 |K&toan 31211023862
Nguyén Ngoc An Khanh 47 |Vién Do tao qudc té 31211022255
IMPACT OF CORRUPTION ON INFLATION: EVIDENCE FROM DEVELOPED AND Huynh Nhu An 47 _|Vien Bao tao qucte 31211026708
390 DEVELOPING COUNTRIES NgLAJy?n Cha\u Ngoc 47 V!E:-n D:f\o tao quc:c ti 31211026262
Ngb Linh Tra 47 |Vién Dao tao quoc té 31211022175
Tran Ngoc Tuyén 47 |Vién Dao tao qudc té 31211025696
Nguyén Chau Ngoc 47 |Vién Dao tao qubc t& 31211026262
GREEN BRAND EQUITY IN THE FASHION INDUSTRY: THE ROLE OF GREEN BRAND . Huynh NhwAn 47 _|Vien Bao tao quOc té 31211026708
391 Thai Bam Huy Trung Nguyéen Ngoc An Khanh 47 |Vién Dao tao quoc té 31211022255
TRANSPARENCY > — ~—— ——
Tran Ngoc Tuyén 47 |Vién Dao tao quoc té 31211025696
Ngb Linh Tra 47 |Vién Dao tao qudc té 31211022175
Tran Quéc Phu 47 |K&toan 31211025509
THE VALUE RELEVANCE OF SUSTAINABLE DEVELOPMENT DISCLOSURE: EVIDENCE N Hoang Thi Nhw Quynh 47 |K&toan 31211024122
392 Tran Thi Phuvong Thanh — ——
FROM VIETNAMESE LISTED COMPANIES Lé Thi Hoang Anh 47 |KE todn 31211025126
Tran Phét 47 |K&toan 31211021088
CAC CO CHE BAO VE SU DONG Y CUA CHU THE DU LIEU DOI V31 THOA THUAN XU Nguy&n Ngoc Thanh Nhan 47 |Luat 31211027496
393 LY DU LIEU CA NHAN THEO HQP DONG CAP QUYEN NGUOI DUNG CUOI VA GGl MO Huynh Thién T Nguy&n Thi Thai Hoa 47 |Luat 31211022656
CHO VIET NAM Nguyén Tram Triéu Thanh 47  |Luat 31211027528
Nguyén Thj Kim Ngan 48 [Ngan hang 31221022231
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FROM AN EMERGING COUNTRY uyen Hoang - SN 1
Huynh Thi Nhu' Y 48 [Ngan hang 31221021783
Nguyén Quéc Binh 48 |Ngan hang 31221021733
205 THE CARBON DISCLOSURE DUE TO THE GROWTH ECONOMY, INWARD FDI, Truong Trung Tai Vi Minh Chién 47 |Taichinh 31211021615
FINANCIAL DEVELOPMENT: DO GOOD GOVERNANCE MATTER? Pham Xuan Mai 47 |Taichinh 31211026807
296 THE IMPACT OF BOARD OF DIRECTORS CHARACTERISTICS ON FIRM PERFORMANCE: L6 Minh Nguyét 47  |Tai chinh 31211025258
EVIDENCE FROM BUSINESSES LISTED ON HO CHI MINH STOCK EXCHANGE (HOSE) N , 47 |taichinh
Pham Tran Dung Nghi 31211025651
T6 Khanh Duy 47 |Phan hiéu Vinh Long 31211572195
297 RESEARCH OF FACTORS INFLUENCING THE DECISIONS TO USE ONLINE PAYMENTS OF Nguyén Trung Tién :g“g::nﬁhj:: Yen 2; gz:: :: zﬁﬁgiig
GENERATION Z IN THE MEKONG DELTA 0 - L
Tran Ngoc Trung Kién 47 |Tai chinh - Ngan hang 31211572295
Nguyan Huynh Kim Diép 47 |Quan tri 31211570170
208 SMART HOME DEVICES, SHARP CONCERNS: A HOLISTIC STUDY ON CUSTOMER L K2 VA Anh s |auant 3192102155
ATTITUDES AND PRIVACY PERCEPTIONS IN THE ERA OF INTELLIGENT LIVING.
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Nguyén Tran Ngoc Xuan 47 |Kinh doanh qudc té - Marketing 31211023557
TAC DPONG KHONG GIAN CUA CHAT LUQNG THE CHE: MOT NGHIEN CU'U THYUC Nguyé&n Phuong Linh 47 |Vién Dao tao quéc té 31211023552
400 NGHIEM SU’ DUNG CHi SO CANH TRANH TiNH CUA 63 TINH THANH VIET NAM TU L& Van Chon Nguyén Tran Ngoc Xuan 47  |Kinh doanh qudc té - Marketing 31211023557
NAM 2016 DEN 2022 Pham Nguyén Kiéu Trang 47  |Kinh doanh quéc té - Marketing 31211023802
Huynh Dang Duy Long 47 |Quan tri 31211022468
THE RELATIONSHIP BETWEEN WORKPLACE BULLYING, TURNOVER INTENTIONS, AND Dang Thi Thu Trang 47 |Quan tri 31211026184
401 MEMBERS’ WELL-BEING: THE MEDIATING ROLE OF PSYCHOLOGICAL CONTRACT Phan Quéc Tén Nguyén Minh Phong 47 |Quantri 31211023083
VIOLATION AT LOCAL UNIVERSITY CLUBS/TEAMS/GROUPS HO CHI MINH CITY Lam Qué Hoa 47 |Quantri 31211024518
Ngd N Nhat Linh 47 |Quan tri 31211022994
SU THU HUT CUA BAO Bl BANH KEO MAU NONG DEN Y DINH MUA HANG COA V6 L€ Diém Trang 47__|Quan tri 31211022775
402 NGU®I TIEU DUNG THONG QUA TAC DONG TRUNG GIAN CUA CAC YEU TG CAM Nguy&n Viét Bing VdliénAn _ 47_|Quan tri 31211020418
NHAN HUGNG VI, NHAN THU'C SUC KHOE VA CAM NHAN NIEM VUI Tran Van Nehi 47__|Quan trl 31211023080
Lé Thanh San 47 |Quan tri 31211024786
Nguyén Ngoc Lan Anh 46 [Ké&toan 31201023109
203 FACTORS AFFECTING THE INTENTION TO STUDY ONLINE COURSES OF AUDITING \I-/{Za'\:lggolt\:l;:;:: ;:Zr;ng 22 Ez :Z:E gggig;iggg
STUDENTS AT UEH | —
Pham Cong Khang 46 |Ké toan 31201021514
D3 Duy Toan 47 |Kinht8 31211024741
Tran Van Nghi 47 |Quan tri 31211023080
THE INFLUENCE OF LECTURERS' LEADERSHIP STYLES (DEMOCRATIC AND VG L& Didm Trang 47 |Quantri 31211022779
404 AUTOCRATIC) ON ACADEMIC PERFORMANCE THROUGH THE MEDIATING ROLES OF Nguy&n Van Thuy V@ Lién An 47 |Quantri 31211020418
STUDENTS' MOTIVATION AND STUDY DISCIPLINE L& Thanh San 47 |Quantri 31211024786
Huynh Tiéu San 47 |Quantri 31211026830
Dang Thuy Linh 48 |Ké&toan 31221024245
405 CAC YEU TG ANH HUONG DEN QUYET BINH LUA CHON NGANH KE TOAN CUA SINH Hoang Cim Trang Cg l,\\ll::;t"\lrigé?nc 22 Ez :Z:: :3;18;2;3?
VIEN DAl HOC KINH TE TP.HCM (UEH) . —
Nguyén Ngoc Bach 48 |Kinh té 31221020328




Do Hitu Nhat Nguyén 48 |Ké&toan 31221025362
Trinh Quéc Anh 48 |Taichinh 31221023136
406 CORPORATE SOCIAL RESPONSIBILITY AND FINANCIAL PERFORMANCE: EMPIRICAL Phing Difc Nam VG Van Trung 47 |Taichinh 31211024551
EVIDENCE FROM JOINT STOCK COMMERCIAL BANKS IN VIETNAM Nguy&n Thj Thu Thay 47 |Taichinh 31211023034
H5 Pham Kim Ngan 48 |Taichinh 31221025912
Huynh Nhat Phuong 47 |Vién Dao tao qudc té 31211025085
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POLLUTION IN GROWTH SCENARIOS —— .
Thugng Nguyén Tra Giang 47 |Vién Dao tao quoc té 31211023574
Nguyén Luwong My Linh 47 |Vién Dao tao qudc té 31211023586
Nguyé&n Hoang Khanh Nguyén 47 |Kinh doanh quéc té - Marketing 31211020756
EVALUATING THE IMPACT OF TIKTOKSHOP'S INTERNAL FACTORS ON THE POST- Nguy&n Thily An 47  |Kinh doanh qudc té - Marketing 31211023186
408 PURCHASE BEHAVIOR OF THE YOUNGSTERS (AGED 16-30) IN HO CHI MINH CITY A Dao Hoai Nam Truong Nguy@n Khanh Hoai 47  [Kinh doanh qudc té - Marketing 31211022450
CASE IN THE FASHION INDUSTRY Lé Thuy Trang 47 |Kinh doanh quéc té - Marketing 31211020778
Nguyén Thj Tudng Vy 47 |Kinh doanh quéc té - Marketing 31211020792
THE IMPACT OF UNVERIFIED NEWS AND ELECTRONIC WORD-OF-MOUTH (E-WOM) Thai Minh Chau _ 47_[Kinh doanh quéc té - Marketing 31211020880
409 ON CUSTOMER SATISFACTION AND PURCHASE INTENTION IN THE FOOD AND Nguy&n Kim Thao Neuyen Bd Thién Kim 47_|Kinh doanh quc t€ - Marketing 31211020200
BEVERAGE (F&B) INDUSTRY Tran Bao Tlran a7 K!nh doanh quc:c tti - Market!ng 31211026897
Duong Chi Viét 47  |Kinh doanh quoc té - Marketing 31211024667
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TREN DIA BAN THANH PHO HO CHi MINH - - —
Huynh Thj Anh Thu 47 |Ké todn 31211025557
Nguyén Khac An Khang 47 |Kinh doanh quéc té - Marketing 31211024417
a1 THE IMPACT OF SELF-PERCEIVED CREATIVITY: A COGNITIVE APPROACH TO SHAPING 3 Thi Hai Ninh Vi Nhat Tan 47  |Kinh doanh quc”>:c te - Marketing 31211021148
E-ENTREPRENEURIAL INTENTION IN VIETNAM : Hoang Thi Xuén Lién 47  |Kinh doanh quéc té - Marketing 31211023077
Bui L& Thuy Tién 47 |Kinh doanh quéc té - Marketing 31211020922
L& Thj Huyén Trang 47 |Taichinh 31211025678
IMPACT OF PATENT SYSTEM, TRANSPORTATION AND ICT INFRASTRUCTURE ON FDI Quéch Anh Khoa 47 |Taichinh 31211024086
412 INFLOWS OF 43 DEVELOPING COUNTRIES IN THE ERA OF 4.0 INDUSTRIAL Nguy&n Van Thién Tam Cao Thanh Trudng Son 47 |Taichinh 31211022738
REVOLUTION. Pham Nguy&n Hoang Huy 47 |Taichinh 31211022959
L& Nguyén Tién Khéi 47 |Taichinh 31211020912
213 SUGGESTIONS FOR VIETNAM COMPETITION LAW ON UNFAIR PRICE-FIXING L& Lam Uyén E§°N§:32 :gz;:‘gm 2; tﬁ:t iﬁﬁggggé
BEHAVIOR FROM WORLD EXPERIENCE - - =
L& Anh Thi 47 |Lust 31211027531
Bui Xuan Vi 47 |Cbng nghé thong tin kinh doanh 31211027354
DU DOAN VA PHAN TICH KHA NANG KHACH HANG RO BO CUA HE THONG VIEN . . Nguyén Thu Viec 47 _|COng ngh€ thong tin kinh doanh 31211027355
414 THONG Nguyen Manh Tuan Nguyén Thi Minh Diéu 47 |Cbéng nghé thong tin kinh doanh 31211023214
Tran Huyén Tran 47 |Taichinh 31211021605
Pao Bao Ngoc 47 |Cbng nghé thong tin kinh doanh 31211026561
Nguyén Hoang Anh 47 |Taichinh 31211022568
NGHIEN C(*U CAC YEU TO ANH HUGONG DEN HANH VI GIAN LAN TRONG THI TRUC L& Cong Thanh Binh 47 [Taichinh 31211026195
415 TUYEN CUA SINH VIEN DAI HOC UEH DUA TREN CAC YEU TO CUA MO HINH TAM Dang Thai Thinh Trang L& Minh Hau 47 |[Taichinh 31211023276
GIAC GIAN LAN VA CAC YEU TO CUA LY THUYET HANH VI €O KE HOACH (TPB) Nguy&n Trong Bing 47 [Taichinh 31211025826
Nguyén Thi Quynh Hoa 47  |Tai chinh 31211021278
416 HOTRO HOC TAP VA KET QUA HOC TAP CUA SINH VIEN BAIHOC: VAI TRO TRUNG H® Xuan Huéng Tran Thi Xuan Phuong 47  [Kinh doanh quéc té - Marketing 31211023894
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Nguyén Thi Yén Ngoc 47 |Kétodn 31211020251
417 NG}JYEN NlehiTAc’DONG DEN Y DINH NGHI VIEC CUA KE TOAN VIEN TAI KHU VUC L& Boan Minh Birc Nguyén Hiru Phic 47 |Kétodn 31211024947
THANH PHO HO CHI MINH V& Hong Mai Nh3 47 |Kétoan 31211025399
Lai Thanh Thio 47 |Kétoan 31211027198
ANH HUGNG CUA CONG NGHE 56 DEN THU NHAP CUA NGUOT DAN LANG NGHE o . Neuyen Thiy Hong 47 _[Kinh té 31211020188
418 VIET NAM Ngo6 Hoang Thao Trang Nguyén Ngoc Han 47 |Kinh té 31211020112
) Tran Phuong Uyén 47 |[Kinh t& 31211022719
Nguyén Thi Ngoc Bich 47 |[Kinh t& 31211026086
419 IMPACTS OF ACCESSING EXTENSION ON AGRICULTURAL PRODUCTION PROFIT Nguy&n Ngoc Danh L€ Tran Khanh Boan 47 _|Kinh té 31211021053
Nguyén Thi T6 Uyén 47 |Kinh té 31211022708
Nguyén Thanh Tin 47 |[Kinh t& 31211024312
Hoang Kim Oanh 47 |Ké&toan 31211023048
420 CA'AC NHA,N Tc”JITAc fch)NG DI?IN Y DINH AP DUNG ’HE 'I:H6NG ERP TREN NEN TANG Nguyén Bich Lién Tran Thi Anh Thu 47 |Kétoan 31211021990
DIEN TOAN DAM MAY TAI CAC DOANH NGHIEP & VIET NAM Ding Huy Hoang 47 |K&toan 31211021788
Duong Kim Ngan 47 |K& toan 31211021884
NGHIEN C(*U TAC DBONG CUA CAC YEU TO THANH PHAN THUOC TiCH HOP DA KENH . P ) i
421 D61 VI Y DINH MUA THUONG XUYEN CUA KHACH HANG TAI BACH HOA XANH Hoang Trong L Bao Tung 46 |Todn-Thong ké 31201023283
Pham Thinh Phat 47 |Quan tri 31211021082
a2 DOES PERCEIVED CSR MOTIVATE GEN Z CONSUMERS TO PURCHASE A PREMIUM OF Cao Quéc Vidt ;?:J:;Z?::éng :Z 83:: :: :3113;2;?
PERCEIVED SUSTAINABLE PRODUCTS? AN EMPIRICAL RESEARCH FROM VIETNAM i — ekt
Lé Tuan Thinh 47 |Quan tri 31211025036
Nguyén Truwong Phuong Thuy 47 |Quan tri 31211026736
D6 Thj Thu Phuong 47  |Kinh doanh quéc té - Marketing 31211023351
ANH HUGNG CUA SU HIEN DIEN XA HOI NGUOI PHAT TRUC TIEP DEN HANH VI MUA Luu Thi Hong Nhung 47  [Kinh doanh quéc té - Marketing 31211026853
423 HANG NGAU HU'NG CUA GIGI TRE TRONG NGANH HANG THO!I TRANG TREN Dinh Tién Minh Hoang Thj Thanh Huyén 47  |Kinh doanh quéc té - Marketing 31211023131
THUONG MAI LIVESTREAM TIKTOK Nguyén Luwong Nhat Ha 47 |Kinh doanh quéc té - Marketing 31211023101
Doan Trdc Quynh 47 |Kinh doanh quéc té - Marketing 31211022485
Nguyén Poan Yé&n Nhi 48 [Kinh doanh quéc té - Marketing 31221024258
Ldm Ngoc Dung 48 [Kinh doanh quéc té - Marketing 31221024702
- PEPSICO’S SUSTAINABLE PACKAGING CAMPAIGN AND ITS EFFECTS ON CONSUMERS' Nguy&n Thanh Min Nguy2n Minh Héng 48 |[Kinh doanh qué:c te - Marketing 31221026368
PURCHASE INTENTION IN HO CHI MINH CITY Pinh Lé Phuong Hién 48 |Kinh doanh qudc té - Marketing 31221025394
Ngb Diép Khuong 48 [Kinh doanh quéc té - Marketing 31221021562
Nguyén Poan Yé&n Nhi 48 [Kinh doanh quéc té - Marketing 31221024258
D3 Anh Thu 48 |Tai chinh 31221023172
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T6 Thi My Quyén 48 |Tai chinh 31221022167
St Duy Quén 48 |Tai chinh 31221020584
Luu Thi Héng Nhung 47 |Kinh doanh quéc té - Marketing 31211026853
46 INVESTIGATING THE IMPACT OF APPLYING GAMIFICATION IN GREEN MARKETING Hoang Ciru Long D5 Thj Thu Phuong 47 [Kinh doanh quéc té - Marketing 31211023351
ON CUSTOMER ENGAGEMENT: A CASE IN HO CHI MINH CITY, VIET NAM Hoang Thi Thanh Huy&n 47  [Kinh doanh quéc té - Marketing 31211023131
Nguyén Luwong Nhat Ha 47 |Kinh doanh quéc té - Marketing 31211023101
Duwong Nguyén Hoai Thu 48 |Taichinh 31221023459
DU BAO LONG TRUNG THANH CUA KHACH HANG DUA TREN KHAI THAC BO DU LIEU o Neuyén Thi Kim Ngan 48 _|K€ toan 31221022319
427 Nguyéen Quéc Hung Nguyén Thi Diém Huong 48 |Du lich 31221022334
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Mai Hué Tran 48 |Dulich 31221023729
Mai Thuy Anh 48 |Cong nghé thong tin kinh doanh 31221024742
RESEARCH ON THE IMPACT OF AUGMENTED REALITY (AR) TECHNOLOGY ON THE Tran Thj Ngoc Thao 47 |Quan tri 31211025436
428 INTENTION TO PURCHASE COSMETICS: A CASE STUDY OF STUDENTS IN THE HO CHI H® Xuan Hudng Trinh Thi Lan Anh 47 |Quan tri 31211024426
MINH CITY Chau Ha Minh Lac 47 |Quan tri 31211020506
Nguyén Hoang Vii 47 |Taichinh 31211021545
425 HOW DOES ESG PERFORMANCE ENHANCE FINANCIAL FLEXIBILITY? EMPIRICAL {5 Th Hoai 555:: gsgnpiﬁ';i'g 2; :: z:::: zﬁﬁgizzgg
EVIDENCE FROM LISTED FIRMS IN DEVELOPING ASIAN REGION COUNTRIES e ——
Nguyén Gia Bao 47 |Taichinh 31211022866
Truong Quéc Thai 47 |Ngan hang 31211021451
Nguyén Diép Thao Nhi 48 |Taichinh 31221026325
430 THE PASSION THEORY OF STOICISM AND HOW TO APPLY IT TO ENHANCE STUDENTS' oharm Th Kién :gﬁzz: /:;: th“:]yén 22 :: z:::: zﬁigiiigz
MENTAL HEALTH EXPERIMENT AT UNIVERSITY OF ECONOMICS HO CHI MINH CITY. : : — ——
Nguy&n Thi Minh Thu 48 |Taichinh 31221027128
Tran Thj Y&n Nhi 48 |Taichinh 31221020755
Nguyén Huynh Nhu 47 |Kinh té 31211023688
231 L0 THE CANH TRANH TRONG PHAT TRIEN CONG NGHIEP DIA PHUONG TAC DONG ;%\:\l”htrh:‘é’;v'y 2; E::: :: iﬁﬁgfézg
DEN RUI RO PHA SAN DOANH NGHIEP - —— —
Ldm Nguyén Nhi 47 |Kinh té 31211025514
Pham Nguy&n Hong Anh 47 |Kinhté 31211023021
Hira Lé Dang Khoa 47 [Kinh t& 31211025369
TAC DONG CUA THU NHAP DEN QUYET DINH DI CU: BANG CHUNG TAI VUNG NONG X ) Nguy&n Thi Xuan Mai 47  |[Kinh t& 31211025727
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